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FORD REVIVES JUNKING PLAN 


urns Renewal of Chrysler Contract 


UAW Sp 


Sparks 


Clipper Launched 
Skipper Wilson Talks 
Hoffman Week This Week 
Ewald’s Guinea Pig 


B 
Chris Sinsabaugh 


I VISITED Toledo Thursday of 
this week to watch the Willys 
Clipper come off the ways, a most 
successful launching of a new 
two-door model price-tagged lower 
than any other conventional-type 
sedan on the 
present market. 
Skipper Dave 
Wilson broke a 
hypothetical 
bottle of cham- 
pagne over its 
prow, while 
First Mate Bill 
Cowling stood 
hard by to repel 
boarders, other- 
wise W-O deal- 
D.R.Wilson ¢TS, each of 
whom wanted 
the first of the new fleet. 

The Clipper is ready to put to 
sea, in fact it already has done 
so, for the assembly lines have 
been given over entirely to the 
newcomer. Before the first of the 
month, it is calculated that close 
to 900 will be ready for the 


market. 
* x * 


SKIPPER WILSON is confident 
the Clipper is going to bridge the 
gap between the present and 
normalcy and his weather indica- 
tions show a reading that, in the 
opinion of the head of the house, 
places Willys-Overland normalcy 
as about the middle of April. He 
thinks that by that time the plant 
should be operating at about the 
same speed as it was in mid- 
April of last year. In other words, 
he sees a rift in the clouds and he 
opines that his April production, 


(Continued on Page 20, Col. 1) 


The Top Ten 


PASSENGER CARS 


First Ten in Registration 
as Reported in ADN Today. 


1938 1937 
Pos. Pos. 
1—55,441 109,889— 
2—54,737 Chev. 177,268— 
3—27,234 Plym. 70,206— 
4—17,335 Buick 19,591— 
5—12,463 Dodge 35,864— 

6—11,841 Pontiac 

7—10,609 Olds 

8— 6,022 Chrys. 

9— 5,641 Pack. 

10— 4,954 Hudson 13,534— 8 


Total All Makes 
227,703 428,690 


For complete standings of all makes, 
see Page 21, this issue 


Make 
Ford 











Many Violations|t | 


Of Lansing Pact 
Charged by Corp. 


Employer Was Willing 
to Renew in Spite of 
Union Tactics 


DETROIT—Refusal of rep- 
resentatives of the United 
Automobile Workers union 
Thursday to accept the offer 
of the Chrysler Corp. to ex- 


tend for another year the present 
agreement under which the cor- 
poration has been operating for 
the past year, brought to an end 
the conferences which have been 
in progress since Mar. 19 here. 
The present’ contract 


| Mar. 31. 


Following adjournment of the 
negotiation Thursday a_ state- 
ment outlining the position of the 
corporation was issued by Her- 
man L. Weckler, Chrysler vice- 
president in charge of industrial 
relations. Weckler said: 

“The suggestions made by the 
union in its so-called counter-pro- 
posal to our offer to extend the 
existing agreement were all mat- 
ters which had been considered 
in great detail during the course 
of the negotiations before the cor- 
poration made its offer to extend 
the present agreement. It was 
explained to the union that some 
of these points were administra- 
tive matters which could be 
ironed out under the existing 
agreement and that others in- 

(Continued on Page 9, Col. 1) 


Hatch Resigns, 
Becomes Dealer 


In California 


DETROIT.—H. B. Hatch, as- 
sistant general sales manager of 
Chevrolet since Nov. 1, 1933, has 

resigned, to en- 
ter the retail 
automobile busi- 
ness on the 
Pacific Coast. 
He has taken 
over a Chevrolet 
dealership at 
Stockton, Calif., 
formerly the 
Menzies Auto 
Co., and which 
has been re- 

H. B. Hatch named the Hatch 

Chevrolet Co. 
The announcement was made by 
W. E. Holler at a dinner for the 
national dealer planning and na- 
tional dealer used car committees, 
which were in session here for 
two days. 

Hatch’s period of service with 
Chevrolet’s sales department 
spans the years of the company’s 
greatest expansion and success. 
His knowledge of retail selling 
and his ability as an analyst 
earned him the assignment of 

(Continued on Page 10, Col. 5) 


expires |, 


| 











WILLYS-OVERLAND INTRODUCES its new Clipper, a two-door 
model priced at $549. Right, David R. Wilson, president; left, William 
C. Cowling, new vice-president. This is the first time these men have 


been pictured together. 





Two-Door ‘Clipper’ Sedan 
Is Announced by Willys 


TOLEDO.—Announcement was 
made in ADN’s mid-week pink 
sheet of the launching of the 
Willys Clipper family sedan, an 
addition to the line listing at $549, 
which is approximately midway 
between the top and low aver- 
ages of used car prices for cars 


of models built during the past | 


three years. 

Also the $549 price is the low- 
est Willys ever has put on a sedan 
and is priced $95 below the next 


|lowest priced sedan of its type 


in this country, it is pointed out. 
The $549 is the delivered price in 
Toledo before federal and state 
taxes and transportation costs. 
The Clipper body is of two- 
door construction and follows the 
general type of design set by 





A. vanDerZee 


Chrysler Corp.’s New Vice-President 





| Willys in its 1938 production. The 


overall length is 178 inches and 
the wheelbase 100 inches. The 
Willys engine has a bore and 
stroke of 3% by 4% inches and 
is rated at 48 horsepower at 3,200 
rpm with a 5.7-1 compression 
ratio. Full pressure lubrication is 
employed with Float-O oil intake 
and with force feed passages 
drilled through the cylinder block 
and the crankshaft. 

It is fitted with a Tillotson 
down-draft carburetor with auto- 
matic high constant velocity air 
control. The size of the carburetor 
is 1% inches. Battery is located 
under the front lift hood where 

(Continued on Page 6, Col. 1) 
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. System Resumed 


After Success of 


Used Car Drive 


What to Do with Jallopies 
Is Question Many 
Try to Answer 


By Chris Sinsabaugh 
Editor, Automotive Daily News 


DETROIT.—Ford has re- 
sumed its junking operations 
at Dearborn. For the past 
three weeks the company 


has been taking in decrepit 
and aged cars, salvaging every- 
thing possible and reducing the 
remnants to scrap metal. An al- 
lowance of $12.50 is made for 
each junker taken in, provided 
lit has radiator grilles, tires and 
batteries. 

At the present time these cars 
come only from the Detroit area, 
each dealer having to deliver his 
own old-timers. Whether or not 
this area will be broadened has 
not been announced, but it is 
thought the company is waiting 
to see how the present plan works 
out. 

Resumption of junking by Ford 
is an aftermath of National Used 
Car Exchange Week, which un- 
doubtedly accomplished what its 
sponsors set out to do—break the 
log jam that apparently was slow- 
ing the sale of new motor ve- 
hicles. As a result of the drive, 
more than 175,000 used vehicles 
were sold—‘“better transportation 
at lower prices’—but the cars 
sold were of late vintages— ’35, 
36 and ’37. 

That, of course, helped in thaw- 
ing frozen assets tied up in 
trade-ins, but the drive did not 
go far enough—it did not move 
the junkers, a menace to highway 
safety and an embarrassment for 





(Continued on Page 2, Col. 1) 





Chrysler Moves oiniieies 


Into Its High Command 


DETROIT.—K. T. Keller, presi- 
dent of the Chrysler Corp., an- 
nounces that A. vanDerZee, who 
has been vice-president and gen- 
eral sales manager of the Dodge 
division and is recognized as one 


of the ablest sales executives in| 


the automobile industry, has been 
appointed to a newly created po- 
sition of vice-president of the 


corporation in charge of the de-| 


velopment of sales of the corpo- 
ration’s passenger cars and com- 
mercial vehicles. vanDerZee will 
devote his attention to policies af- 
fecting not only sales and distri- 
bution, but also dealer relations 
in all the motor car divisions of 
the corporation. He will assume 
his new position at once and 
make his headquarters at the 


executive offices at 
Park. 

In announcing to the factory, 
field and dealer organizations 
vanDerZee’s appointment to his 
new position, President Keller 
stated: 

“The appointment of Mr. van- 
Der Zee to become a vice-presi- 
dent of the corporation is a 
further step in the development 
of the executive organization in 
keeping with the growing im- 
portance of the sales aspects of 


Highland 


| the business from the standpoint 


of overall corporation policies. 
Mr. vanDerZee’s ability and ex- 
perience in sales executive work 
are well known throughout the 
factory, field and dealer organiza- 





tions, and I have had no hesita- 
tion in assuring him that the 


(Continued on Page 9, Col. 1) 





Allowance of $12.50 Made 
On Each Jallopy Turned In 


(Continued from Page 1) 
| by appointing scrapping compan- 


dealers forced to take them in 
trades. 

So now the junking problem is 
up for discussion and action, with 
Ford the first factory to take 
definite action. Ford, it is under- 
stood, does not believe that junk- 
ing is the final answer. One of 
the company’s executives told 
this writer he believed there 
never will be a final answer, but 
that every little bit helps. 

Revival of junking by Ford has 
brought about the _ suggestion, 
made by a man who has made 
a deep study of this problem, 
that the steel companies them- 
selves might find that if they, 
too, went in for junking in a 
big way — buying up the | 
wrecks, knocking them on the 
head, putting them into crushers 
and converting them into scrap 
metal, they might find a waiting 
market. Also co-operating this} 
way with their big customers, the 
automobile manufacturers, the 
steel people would find a bigger 
market for their steels because 
of increased production of new} 
cars. There is no reason to be-| 
lieve that the steel companies | 
have given any thought to this, | 
but the idea is dropped into the| 
hopper. 

Since National Used Car Ex-| 
change Week, the junking prob- 
lem has been forced into the 
limelight as an aftermath of the 
successful drive to move trade- | 
ins. Already many suggestions 
have been forwarded on how to 
lick the problem or at least aid 
materially in the movement. These 
suggestions include the use of 
federal money to buy up the 
junkers; to have the factories 
set aside a certain sum from the| 
price received for the new car to 
apply to buying junkers; to have | 
state license plates increased in 
cost and the surplus applied to a 
junking fund. 

Another proposal is arbitrary 
legislation that would ban cars| 
of a certain age from the high- 
ways. All of these suggestions | 





recognize the need for a junking | § 


plan of some sort. What that | 
form will take is now one of the| 
questions of the hour. 

Factory junking is by no means | 
an experiment in the automobile | 
industry. It’s been tried in the | 
past and was justifying itself 
when the bottom of the depres- 
sion came, followed by NRA, and 
the combination stopped every- 
thing in this line. Ford is first 
this year to give it another trial. 

It was in 1930 that the then 
National Automobile Chamber of 
Commerce, now the Automobile 
Manufacturers’ Assn. (its mem- 
bers manufactured 19 different 
makes of cars) introduced what 
was called a highway safety plan 
to remove unfit, unsafe cars from 
the road by inducing dealers to 
scrap the old cars by providing 
a subsidy to cover the differen- 
tial between what car dealers 
were willing to take and what 
scrap dealers were willing to pay 
for an old car. 

On general principles, it was 
substantially like the plan first 
promoted by Chevrolet five years 
previously. For each new car or- 
dered by a dealer a certain sum 
was credited to his account, rang- 
ing with different makes of cars| 
from $5 to $24, depending upon | 
the selling price of the car. From | 
that fund the dealer could draw 
a certaain amount for each old 
car scrapped. Evidence was re-| 
quired that the car had been| 
destroyed or mutilated enough to 
make its repair too costly for | 
it to be returned to use. The| 
factory did not buy the car. It | 
merely paid a bounty for its de- | 
struction, with the car remaining 
the dealer’s property. It was his 
responsibility to dispose of it and 
he had for himself as much more 
as he could realize by selling it 
as scrap. 

Later this plan was amplified 





of its dealers delive 


AUTOMOTIVE DAILY NEWS, SATURDAY, MARCH 26, 1938 


Ford Revives Used Car J unking at Dearborn Plant 


was found to be worth just about 
the amount paid for the old cars, 
so the only expense of the plan 
was labor and overhead. 

The final checkup of the first 
year of the plan showed that 
Ford scrapped 40,755 cars, han- 
dling them at the rate of 
cars every 16 hours. In i1 
months of that year General Mo- 
tors paid for the 
257,961 cars, including 211,364 


ies to take over the junkers and 
make what they could out of it. 
When the program was aban- 
doned in late 1933, there were 121} 
of these yards absorbing the/Chevrolets. Altogether in 1930 
wrecks. |more than 350,000 cars were 

While Ford was not a member | scrapped, above the normal junk- 
of the NACC and not in the high-| jing of 2,500,000 vehicles. 

way safety plan, it inaugurated | : on 
a junking program at the same} 


‘time with the same purposes in| R. I. Seeks Retention 


view, so that substantially the | 
whole industry was united in the | Of Extra Fuel Tax 


effort. Under the Foz, plan, any | PROVIDENCE, R. I.—In 
ring an old| face of vigorous opposition from 

car to the River Rouge plant re-| various automotive groups, 
ceived $20 for it, regardless of | ernor Quinn has caused intro- 
make or model. At the plant the ot in the general assembly 
old cars were passed down a demo-| of a bill continuing the three- 
lition line, 
moved, and the different mate-| ing that the revenue it would 
rials segregated. Metals and glass | yield is essential to a balanced 
were remelted so _ that almost | budget for the fiscal year starting 
nothing was wasted. The salvage July Z 


EIGHTEEN MEMBERS of Chevrolet’s National Dealer Planning 
and Dealer Used Car Committees were guests of General Sales Man- 
| ager W. E. Holler in Detroit this week. Among those attending were, 
top photo, left to right: H. C. Scherer, of Herbert C. Scherer, Inc., 
Los Angeles, and Blair Burwell, of Burwell Motor Sales Co., Jackson- 
ville, Fla. Second from top: J. A. Rogers, of Plains Chevrolet Co., 
and E. E. Stone, of Stone Chevrolet Co., Ottawa, Kan. Third from top: 
E. E. Stone, Stone Chevrolet Co., Ottawa, Kan., and G. A. Whitmore, 
of Whitmore Chevrolet Sales, Ottawa, Ill. Bottom, left to right: H. G. 
Tucker, Tucker Chevrolet Co., Stroudsburg, Pa., and C. J. Seiffert, of 
the Chevrolet central office staff. 


375 | 


junking of | 


the | 


Gov-| 


salvagable parts re-| Mt state tax on gasoline, claim-| 





|aging development 
|}industry and business in many a 


| stockholders held at the 


23. 
| directors 





‘(Point Won in Tax F ight — 


By Senate Committee Vote 


By William Ullman 

Staff Correspondent, ADN 
WASHINGTON, D. C.—Except 
for die-hard New Dealers’ dissent, 
the action of the Senate finance 
committee in scuttling the un- 
divided profits and capital gains 
provisions of the House tax bill 
is hailed here as the most encour- 
for 


long week. 

Both of these proposed inflic- 
tions upon enterprise have been 
vigorously fought by industrial 
and business leaders on the 
ground they would operate to re- 
tard economic recovery. It is now 
forecast here that beneficial ef- 
fects from the removal of the 
threat will be felt within a very 
short time. 

The Senate committee ere 


4 Wheel Corp. 


1 Re-elects Officers; 


Carlton Made V.-P. 


LANSING.—All directors of 
Motor Wheel Corp. were re-elected 
at the annual meeting of the 
com- 
pany’s general offices here, Mar. 
Following their election, the 
re-elected all former 
officers and in addition, elevated 
Secretary C. C. Carlton to a vice- 
presidency. 

In making his report to the 
stockholders, President H. F. 
Harper pointed out that some 
measure of political stability is 


necessary if business is to forge | 
| ahead 
added that such political stability | 


in the near future and 


“is not now in sight, but there 


| appears to be some indication of 


a control developing over govern- 


ment policies that may give to} 


business and the public the con- 


fidence that is needed for us to} 


head back toward normalcy.” 

The report fugther pointed out 
that despite a décided increase in 
sales volume in 1937, the corpora- 
tion suffered a shrinkage in profit 
value due to steadily mounting 
costs of manufacturing and the 
burdens that have been loaded on 
business in recent years. 

“During 1937,” Harper asserted, 
“our net sales amounted to 99.2 
per cent of our all-time peak 
established in 1929, but despite 
that volume, our profits were but 
51 per cent of their former peak, 
although our selling costs and 
other controlable overhead re- 
mained practically stationary. 

A total of $5,261,655 was paid 
out in Lansing factory and salary 
payrolls during the year, the re- 
port revealed, while an additional 
$1,000,000 was expended on pay- 
rolls in the company’s southern 
plants. In addition, the company 
paid a total tax bill of $713,500 
and spent $1,050,000 in new build- 
ings and equipment. 


Feb. Production 
Set at 202,872 


WASHINGTON.—Production of 
ears and trucks in the United 
States and Canada during Feb- 
ruary totaled 202,872 units, ac- 
cording to the U. S. bureau of 
census. The figure compares with 
227,744 in January and 383,900 


| units in February of last year. 
186,806 | 


Of the February total, 
units were produced in the United 
States and 16,066 units manufac- 
tured in Canada. The United 
States figure was divided into 


139,519 passenger cars and 47,287 | 


commercial cars, trucks and road 
tractors. 

For the first two months of the 
year, factory sales in the United 
States and Canada reached a total 
of 430,616 units. 


worried | 





a flat 15 per cent tax on capital 


| gains from property held over 18 


months, in an effort to break the 
dam of credit now tied up in 
frozen assets. It also substituted 
for the House undivided profits 
levy a flat 18 per cent corpora- 
tion income tax, with special tax 
credits for companies earning 
$25,000 or less. 

Over vigorous administration 
opposition the committee over- 
whelmingly followed the leader- 
ship of Chairman Pat Harrison 
and his tax credo of “Give busi- 
ness a push.” Harrison says the 
two changes will not only help 
business, large and small, but will 
result in a net revenue gain over 
House bill provision of about 
$100,000,000 for the current calen- 
dar year, without any business 
pickup. If business improves, he 
says, the revenue gain will be 


}much more. 


The new capital gains tax pro- 
vision abandons present require- 
ments that assets be held 10 years 
before maximum tax relief is al- 
lowed on long-term gains and dés- 
ecards the practice of applying 
steep individual surtax brackets 
to profits from sale of assets. 

The battle is not over, of course, 
and Majority Leader Alben W. 
Barkley will lead a fight against 
the rewritten bill on, the Senate 
floor but the prediction is freely 
made that the decisive majority 
Harrison commanded in the com- 


| mittee vote will be sustained. 


Some idea of the relief afforded 
small business by the special tax 
credits proposed for it in connec- 
tion with the corporation income 
tax plan is gleaned from the fact 
that out of 200,000 corporations in 
the United States 130,000 earn 
$5,000 or less a year. 


Index of Retail Stores 
Of New Cars Up in Feb. 

WASHINGTON, D. C.—The pre- 
liminary adjusted index figure of 
the value of retail stores of new 
automobiles increased substantial- 
ly from January to February, the 
commerce department disclosed 
late this week. This index, which 
makes allowance for the number 
of days and seasonal movements, 
was 74 last month, on the basis of 
the 1929-1931 average as_ 100, 
against 65 in January. February 
sales, according to these figures, 
were 37 cents below February of 
last year. 

The dollar volume of retail 
financing of new cars in Febru- 
ary was 4.5 per cent higher than | 
in January, but 41 per cent below 
that of February last year, ac- 
cording to preliminary estimates. , 
These percentages are based on 
daily average. 


Overseas Sales 


by GM Set New 
Record for Feb. 


NEW YORK.—Sales of General 
Motors cars and trucks to deal- 
ers in the overseas markets dur- 


|ing February totaled 30,335 units, 


the highest February volume on 
record, and were 10.3 per cent 
greater than sales in February 
of last year, the corporation an- 
nounced this week. 

In the first two months of 1938, 
sales of 60,190 units were also at 
a record volume level and repre- 


| sented an increase of 10.5 per cent 


over sales in the first two months 
of 1937. 

For the twelve months through 
February, 1938, overseas sales to- 
taled 369,213 units, an increase of) 
13.3 per cent over the volume in? 
the 12 months ended Feb. 28, 1937 

These figures include the prod 
ucts of the corporation’s Amer 
ican, Canadian, English and Ger 
man factories sold outside of the 
United States and Canada. 





|\ winners in Oldsmobile’s national 
var - a - day - for -30-days contest 


By C. J. Alexander 
Wall St. Correspondent, ADN 


NEW YORK.—Having to con-| 


tend with an ever-changing for- 
eign picture which is overshadow- 
ing developments at home, the 
securities markets 
week reached that point where 
intrinsic values had little, if any, 


meaning. Wall Street has gone} 


through this sort of thing before 


and it is not necessary to look | 


back very far to find examples. 

Such periods of almost demor- 
alization in the stock markets 
are part of the price that has to 
be paid for a free and open mar- 
ket for securities. 

All in all, stocks of companies 
engaged in the manufacture of 
automotive products fared fairly 
well in the hard-hit market. 
They gave ground, but when the 
going was worst they showed 
more resistance to the pressure 





Chevrolet Firm 
Honors Staff on 
10th Anniversary 


DETROIT. — Four members of 
the Mack-Gratiot Co. staff, who 
have been with that Chevrolet 
dealership since its founding in 
1928, were presented with radio 
sets Tuesday evening at the com- 
pany’s tenth anniversary dinner 
and celebration 
Hall. 


ward, office manager; John Luf-| 


ton, used car salesman; J. G. 


Stiles, secretary, and Frank Kos, | 


salesman. 

The presentation was made by | 
H. T. Ewald, president of the} 
Campbell-Ewald advertising 
agency and chairman of the board 
of Mack-Gratiot. The firm has| 
undergone four major expansions | 
since its founding, and is now one 
of the largest dealerships in 
Wayne county. 

Present at the dinner were 
Mack-Gratiot’s officers and em-| 
ployes, numbering more than 40, 
and A. F. Young, manager of | 
Chevrolet’s Flint region; E. J. Mc- 
Clees, zone manager, 
O’Brien, of the Detroit zone of- 
fice; C. C. Richards and Seth In- 


in the past} 


in Turnverein | 
They were Margaret El-| 


and R. J.| 
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‘Street’s Morale Shaken by European Events 
Car Share Prices Offer 


Resistance to Down-Trend 


than did the shares of some of 
| the other leading industries. 

As reports of earnings for 1937 
have come to light, the mixed 
trend continues in evidence. The 
emphasis, of course, at this time 
is on what profits are to be for 
the first quarter. They apparently 
are to be substantially lower than 
a year ago for the industry as 
a whole, with the parts and ac- 
cessory companies particularly 
hard hit. 

Among the recent reports of 
parts and accessory companies 
for last year, the following have 
shown increases over the preced- 
ing year: American Chain, 
land Steel Products, Mullins Mfg., 
Briggs & Stratton, E. G. Budd 
Mfg., Budd Wheel, Eaton Mfg., 
Fedders Mfg., Bohn Aluminum & 
Brass, Borg-Warner, Kelsey - 
Hayes, Thompson Products, Clark 
Equipment and Cleveland Graph- 
ite-Bronze. 

Wall Street still feels that if 
ithe foreign situation clears up 
|and attention again is focused on 
domestic affairs, the general feel- 
ing will be improved. Financial 
circles are confident that given 


dustry is in a position to make 
real progress. Not too much is 


with considerable assurance that 


new models are introduced by 
the industry next fall. 

The ADWN stock price averages 
| dropped to a new low for the 
year in the week covered by the 
figures. The averages for the 
|latest period compare as follows 





| with the week preceding and a| 


| year ago: 

Year 
Ago 
49.00 
50. 27 


This 


Last 
ek Week Chang ze 


_ motors 
10 car-truck co.’s .. 
10 parts-ac eee , 
J tire-rubbers ..... 17.5 47.10 


Dividends continue scares. Pierce 
|Governor this week declared 15 
|cents on its capital stock, pay- 
able Apr. 11. 


‘Federal Truck 
| Shows $52,754 


gram, of GMAC, and R. H. Crook- | 


er, executive 
Campbell-Ewald. 


Motor Speakers 
ToHead Program 


NEW YORK.—Conceded lead- 
ership of the automotive indus- 
try in many phases of manage- 
ment is shown in the program of 
the Seventh International Man- 
agement Congress, to be held in 
Washington beginning Sept. 19. 

No other single industry has 
been called upon for so many 
contributions on specific manage- 
ment problems. In all, more than 
half a dozen papers from men 
active in the automotive field are 
already definitely on the pro- 


gram, which is not yet complete. | 


5 Winners Announced 


In Oldsmobile Contest 
LANSING.—First group of 


which opened Mar. 1 are an- 
nounced by D. E. Ralston, general 
sales manager of Oldsmobile. 

The first five winners were 
chosen from among entries post- 
marked Mar. 1-5. They are: Mar. 
1, Nina Eleanor Helgren, Omaha; 
Mar. 2, Mrs. David Johnson, 
Olyphant, Pa.; Mar. 3, Eugene B. 
Hanson, Hopkins, Minn.; Mar. 4, 
Harold S. Redel, Chicago; Mar. 5, 
Mrs. Irma W. Mason, Pittsburgh. 
Each will receive an Oldsmobile 
Six two-door sedan. 


vice-president of | 


Motor Truck Co. and subsidiaries 
|for year ended Dec. 31, 
shows net profit of $52,754 after 
depreciation, federal income taxes, 
etc., equivalent to 10 cents a share 
on 499,543 shares of capital stock. 

This compares with $185,302, or 
37 cents a share on 491,543 shares 
in 1936. 

Consolidated balance sheet as 
of Dec. 31, 1937, shows current 
assets, including $450,131 cash and 
marketable securities, amounted 
to $2,600,730 and current liabilities 
were $379,082, compared with cash 
and marketable securities of $700,- 
857, current assets of $2,600,205 
and current liabilities of $336,- 
891 at end of preceding year. 


ALN ier: 





Mid- | 


half a chance the automobile in-| 


expected for the summer months, | 
but the Street is looking forward | 


1937, | 





: 
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Special to Automotive Daily News 

WASHINGTON. — Despite di- 
minished net profits last year, the 
net value of the automobile man- 
ufacturing companies of _ the 
United States became substantial- 
ly greater. 

These facts were adduced this 
week from a _ compilation of an- 





Sateen Buying 
Encourages Steel; 
Operations Gain 


YOUNGSTOWN, O. — Contin- 
ued increase in buying of steel, 
particularly in heavier lines, gives 


there will be a real upturn when} 


27 | encouragement, according to ma- 
9 oO} 


jor steel leaders in this district. 

Some sellers find sales so far 
in March have exceeded Febru- 
ary, and conditions generally are 
the best of the year to date, with 
many encouraging signs from 


| business immediately pending or 


already booked. 


Youngstown district steel out-| 
| put will remain at 27 per cent of | 
| capacity this week, but finishing 


Profit in 1937) 


DETROIT.—Report of Federal | 


mill operations will be better. 
Youngstown Sheet & Tube Co.’s 
hot and cold strip mills, McDon- 


resumed operations. 


far this month are about 10 per 
cent above corresponding Febru- 
ary period and slight improve- 
ment in buying from miscellane- 
ous sources is reported. Truscon 
Steel Co., Republic’s large build- 
ing products fabricating subsidi- 
ary, is increasing operations from 
20 to 25 per cent. 

THE HAG UE. — Recent progress 
in road construction and traffic en- 
gineering and the inter-relationship 
of these subjects, are topics listed 
for discussion at the Eighth Inter- 
national Road Congress, to open 
here June 20. 


ary 





RADIO SETS WERE presented by Henry T. Ewald, president, 
Campbell-Ewald Agency and chairman of board of Mack-Gratiot Co., 
Detroit Chevrolet dealer, to four members of the dealership staff at 
the tenth anniversary celebration of the company in Detroit this 
week. A. F. Young, Chevrolet’s Flint regional manager, and E. J. 
McClees, Detroit zone manager, were guests at the affair. Left to 
right, J. G. Stiles, Margaret Elward, Ewald, Frank Kos, John Lufton. 





ald Works strip mill and Republic | 
Steel Corp.’s Niles strip tin mill} 


Shipments of finished steel so| 





WAR DECLARED on junkers, with modern fighting equipment. 
Enterprising Denver dealers obtained a caterpillar tank from the 
Colorado National Guard to smash up antiquated cars as a feature of 
National Used Car Exchange Week in Denver. 


Net Value of Car Companies 
Rises Despite Profit Decline 


nual statistics on income by the 
U. S. treasury department and 
are impressive to officialdom here 
as proving the inherent financial 


soundness of the industry in spite} 


of any temporary setback. 


According to these official fig- 
ures, the net profits of all the 
companies in 1936 totaled $317,- 
806,000, falling to $260,474,000 last| 
year, a drop of 18 per cent. These| 
are net profits after depreciation, | 
interest, taxes and other charges, 
but before dividends. 


The book value of outstanding 
preferred and common stock and 
surplus account of these com- 
panies at the beginning of 1936 
was $1,222,029,000. By Jan. 1 of 
last year it had risen to $1,286,- 
056,000, an increase of 5.2 per cent. 

The net profits of the automo- 
bile accessories industry grew 2.1 
per cent from 1936 to 1937, while 
the net worth of its securities 





increased 6.7. 
For American industry at large| 
the increase in profits was 8.5! 
per cent and the gain in net | 
worth of securities 3 per cent. 


Hercules Motors 


Reports $721,223 
Ne et During 1937 


CANTON, O-~lianeutes Motors 
Corp. reports for year ended Dec. 
31, 1937, a net profit of $721,223 
after depreciation, federal in- 
come taxes, surtax and other de- 
ductions, equal to $2.32 a share 
on 311,100 no-par shares of com- 
mon stock. 


This compares with $432,696, or 
$1.39 a share, on 310,600 shares in 
1936. 


Current assets as of Dec. 31, 
1937, including $110,010 cash, 
amounted to $3,458,665 and cur- 
rent liabilities including $1,000,000 
notes payable to banks were 
$1,563,821, as compared with cash 
of $29,943, current assets of $2,- 
456,794 and current liabilities in- 
cluding $500,000 notes payable to 
banks of $955,886 at end of pre- 
ceding year. Inventories totaled 
$2,291,430 against $1,611,047. 

Total assets at close of 1937 
were $4,938,221 as compared with 
$3,808,510 on Dec. 31, 1936, and 
earned surplus was $2,058,662 
against $1,536,886. The company 
has no funded debt. 


Car Toll Down 20% 


WASHINGTON.—Fatal motor ve- 
hicle accidents in 130 major cities of 
the United States continue far below 
the total of last year, the U. S. cen- 
sus bureau announced this week. 





During the first 10 weeks there 
were 1,564, compared with 1,983 in 
the corresponding period of 1937, a 
decrease of one-fifth. 
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Gonzales Heads 
Dealers’ Group 
In New Orleans 


NEW ORLEANS. — Sidney J. 
Gonzales was chosen to succeed 
E. A. Stephens as president of the 
New Orleans Automobile Dealers’ 
Assn, at the group’s annual din- 
ner-meeting. 

Anthony Nastasi was named 
vice-president and William J. 
Willkomm secretary - treasurer. 
Nastasi, retiring secretary-treas- 
urer, succeeds Gonzales as vice- 
president. George W. Bohn, Wiley 
L. Mossy, Miles Gordon Stevens, 
E. A. Stephens and J. D. Cathey 
were named members of the board 
of directors. 


A resolution was adopted at the 
meeting to request the Automo- 
bile Manufacturers Assn. to hold 
two National Used Car Exchange 
Weeks during the year, one in 
= spring and the other in the 
al 


1,500 Used Cars 
Sold in Drive 
In Philadelphia 


PHILADELPHIA. — (UTPS) — 
More than 1,500 used cars were 
sold in Philadelphia during Na- 
tional Used Car Exchange Week, 
the units having a value of $375,- 
540. Twenty-two per cent of the 
deals were straight sales to new 
buyers, involving no trade-ins, 

Increase over the _ previous 
week amounted to 60 per cent, 
with a gain of 42 per cent over 
the corresponding week last year. 

The figures are based on re- 
ports by dealer groups to W. P. 
Berrien, secretary of the Phila- 
delphia Automobile Trade Assn., 
and do not include business done 
during the week by strictly used 
car dealers. 

With a big replacement of 
higher-priced used cars with low- 


| priced trade-ins, the city’s used 


car stocks were greatly reduced 
in dollar value, and with a sub- 
stantial number of the deals in- 
volving no trade-ins, actual used 


| car stocks were also reduced. It 


is felt now that the used car jam 
has been definitely broken and 
the stage set for a big spring 
selling season. 


F.R. Fageol Heads 
Twin Coach Co. 


KENT, O. — - Stockholders of 
Twin Coach Co. here have elected 
the following directors: 


F. R. Fageol, W. B. Fageol, 
Paul H. Brehm, Ross I. Schram, 
Alfred G. Wilson, Frank A. Wil- 
lard, Oren R. Fageol and Edward 
P. Taylor. Taylor, who was 
named treasurer and assistant 
secretary, succeeds his father, H. 
G. Taylor, who died recently. 

F. R. Fageol was named presi- 
dent, W. B. Fageol vice-president, 
Oren R. Fageol assistant to the 
president, Brehm secretary, 
Schram sales and advertising 
manager, and V. L. Raasch 
comptroller and assistant treas- 
urer. 

The company will soon produce 
a trolley coach which can be 
equipped for Diesel-electric pro- 
pulsion, having the largest single 
deck seating capacity yet offered 
city transit operators, it is an- 
nounced. 


Sales Exceed 1937 


RICHMOND, Va.—(UTPS)—Vir- 
ginians paid out $1,170,822 in taxes 
on gasoline during February, Col. 
Marion S. Battle, director of the 
Virginia state motor vehicle division, 
reported. This was an increase of 
$116,264 over the total collected in 
gasoline taxes during the same 
month last year. 
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Junkers in the Spring 

| spite of the fact that we are inclined to consider the 

automobile today as an all-year vehicle, there is no 
denying the fact that with the arrival of spring there is 
a sharp increase in traffic. This unquestionably is due 
fundamentally to the perennial call of the open road and 
no doubt involves a greater use of vehicles than are nor- 
mally used to some extent throughout the year. 


On the other hand, there is no check to indicate to 
what extent our street and highway traffic, and resultant 
traffic accident toll, is swelled by the return to our high- 
ways of a great number of vehicles too old and too decrepit 
to withstand the rigors of winter, but which are dusted 
off and put back into service in the spring. The sharp 
rise of accidents at this time of year would indicate that 
this is true to a great extent. 


This spring is likely to find this condition much more 
serious than in normal times. The decline in new car 
sales since last November can only mean that fewer new 
cars will be on the road this spring than last. Unemploy- 
ment with its aftermath, curtailed purchasing power, will 
mean that many owners of defunct vehicles will spend 
as little as possible to put them in repair. These cars, 
which during the past several months have stood mould- 
ing in garages, barns and backyards, will be dragged 
forth on their floppy king-pins, frayed tires and uncertain 
brakes by owners who will attempt to keep pace with the 
fleeter models of later vintage. fe 


It is true, however, that the owners of many of these 
jallopies do not have funds to buy a better car. Dealers, 
on the other hand, cannot accept these jallopies as down 
payment against a better car and alone absorb the loss 
involved in putting the old-timer out of its misery. It is 
essentially a universal problem which deserves the co-op- 
eration of the industry as a whole, as well as the public 
and public officials. Junking definitely is a national prob- 
lem. And spring seems to be the logical junking season— 
the season when you can get them on the rise. 


How Down Are We' Down? 


(SECEING back over the total registration figures of 
new passenger cars for January, it is interesting to 
note that while the total of 145,732 is almost 50 per cent 
down from the 280,685 registered in the same month last 
year, it is less than 10,000 under the 154,000 average for 
January in the past five years. Even if we go back to 
cover the 11-year period, 1927 to 1937, the January aver- 
age is only 169,000. The catch now, however, rests in 
the fact that March has not shown the seasonal uptrend 
we all had reason to expect. 


By GEORGE M. SLOCUM 


BURN’EM Barnstorming up| 
AT THE through New Eng-| 
STAKE _iand this past week, 

I talked with a num- 
ber of dealers and without excep- 
tion found they considered the 

National Used Car Exchange 

Week a genuine success. A few 

even contended it might be well 

to stage another week either 
again this spring or just before 
car announcement time this fall, 

Two things seem to stand out in 

every conversation, the first that 

the number of clean deals was 
amazing even to the oldtimers and 
every dealer I talked to had been 
able to make a nice reduction of 
his used car inventory. 
* * ~ 
THE DAY I was in New 

Haven, Conn., it was warmer 
than when I was in Miami only 
a few weeks ago. The dealers 
there seem to be in a high fettle 
and thought the early appear- 
ance of spring as a good harbin- 
ger for better new car business 
which, during January and 
February, had been running just 
about 50 per cent of last year. 
Not a very good showing, to be 
true, but as one said, “What 

could we expect after the early 

announcements of last year and 

the way we jammed out 5,000,000 

cars last season. It looks now 

as if manufacturer and dealer 
alike might have to take their 
medicine!” 








*-_ * * 


BOSTON IS another town where 
the used car bonfire not only got 
a lot of newspaper, radio and 
moving picture publicity but at- 
tracted so many people that they 
had a traffic jam comparable to 
that which occurred on Belle Isle 
in Detroit. I think there is no 
town too small to attract a large |‘ 
sized crowd for a used car bonfire 
and I am not so sure that they 
could not be put on a regular 
monthly basis for this season. I 





In This Corner-- 


be observed upon request. 


think everyone has been amazed 
at the lure which this stunt seems 
to have for the public. It might 
be varied by running cars off a 
tall building or high cliff if you 
have a place in your neighborhood 
where it could be done. People 
seem to like to see things smashed 
up as witness the slapstick and 
pie-throwing in the old-time 
comedies. 
* * * 

IN CLEVELAND, they tell me, 
the dealers have pledged at least 
one and some as many as 10 
junkers for a big bonfire to be 
held there. These same Cleve- 
land dealers, so I am told, have 
bound themselves for the com- 
ing year to junk every car 
taken in for $25 or less. That 
sounds to me like a start in the 
right direction. 

* * * 

NECESSITY HAS always been 
the mother of invention and it 
appears that out of the present 
situation is quite likely to come a 
program of junking in which the 
manufacturers will co-operate 
with the dealer. They will have 
the full support of state and fed- 
eral departments and especially 
of the safety organizations to get 
these junkers off the highway. Al 
Reeves told me in New York this 
week that AMA was receiving 
literally hundreds of suggestions, 
all of which are receiving consid- 
eration with the idea that among 
the chaff they may discover a key 
to the whole junking situation. 
No one hopes so more than ADN 
and no publication will be quicker 
to publicize any practical plan. 

* * * 


THE MOST encouraging sign 
on the horizon is that there 
seems to be a genuine market 
for used cars and with the break 
in the log jam which I am sure 
this early spring is going to 
give us, I am counting on a 
pick-up all along the line which 
may be a surprise to some of 
my good friends who still refuse 
to borrow my rose-colored 
glasses! Anyway, here’s hoping! 
—G.MLS. 





Presidency? 

It is never safe to leave the 
country. Upon my return from a 
short vacation in Bermuda, I find 
that you have nominated me for 
the presidency. (“Word in Edge- 
wise,” March 5). 

That’s all very flattering, but 
I thought you were a friend of 
mine. I know I have always felt 
most friendly to you. It just 
happens that the only presidency 
I am interested in is that of the 
Studebaker Corp. 

It looks as though it is going 
to take a lot of hard work to hold 
that job, but I have sufficient 
optimism to believe that our 
great public will keep on using 
automobiles and in time will 
start buying them again.—PAUL 
G. HOFFMAN, President, Stude- 
baker Corp., South Bend, Ind. 


Finance Angels 

Please accept my congratula- 
tion for your splendid article, 
“Recession Purges Dealers,” by 
Frederic M. Zimmerman in your 
March 19 issue. 

Just so long as Finance Com- 
pany Angels operate we better 
automobile merchants will con- 
tinue to find it harder to make a 
profit. 

Factories with one or two ex- 
ceptions disregard a prospective 
dealer’s qualifications and are in- 
terested only in outlets, knowing 
they have their profit and volume 
when their cars are unloaded— 
the Angel Finance Companies 
seem quite willing to finance these 
unprofitable and destructive mer- 
chants and so long as these An- 
gels exist I see little hope for 
improvement. 

These angels make it tough on 
the Better Finance Companies, as 
well as the Better Automobile 
Merchant, and this situation and 








not Used Cars is our major prob- 
lem.—Hammond Jones Co., Lake- 
land, Fla. 


‘I Do Not Choose to Rum... .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


Thoroughly Read 


Your truck, bus and trailer sec- 
tion, Automotive Daily News, ar- 
rived yesterday, and it has been 
thoroughly read. 


The issue will be filed for fu- 
ture reference because it contains 
news of value to us in our con- 
stant struggle for the place to 
which we feel we are entitled on 
the highways. 


Ours is the usual battle of 
truck transportation. Even 
though North Carolina and Flor- 
ida have had a reciprocity agree- 
ment on used household goods for 
several years, one of our oper- 
ators recently had to pay a fine 
of $300 for transporting used 
household goods to Florida. For 
several months we have had a 
full reciprocity agreement with 
Florida, but one of the railroad 
commission inspectors had one of 
our operators fined $500 for 
transporting 2,600 pounds of new 
furniture to Florida, on which 
trip he was to bring back Florida 
fruits. After the drivers had been 
held 24 hours while officials of 
Florida and North Carolina ne- 
gotiated, he was released upon 
payment of a $100 cash bond for 
his appearance in court during 
the coming April. One of our 
pickle manufacturers told me yes- 
terday he had been forced to dis- 
continue transporting his own 
products on his own equipment 
into Tennessee and Kentucky. He 
was recently fined $50 for oper- 
ating his own equipment in Ala- 
bama, and he is unable to trans- 
port his own products to 
customers in Massachusetts be- 
cause he cannot peacefully oper- 
ate through Connecticut. 

We wish you success, and hope 
your new undertaking will prove 
of much help to both the dealers 
and their market of which our 
industry is a part.—Frances John- 
son, secretary-treasurer, North 
Carolina Truck Owners’ 
Raleigh, N. C. 
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Priced Far Lower than yesterday's Lowest Sedan Price! 


@ Get right down to FACTS: About 1 in every 50 families in your 
own locality is planning to buy a NEW, low-priced car this year. 
About 1 in every 25 families is planning to buy some sort of a car. 
BOTH of these buyers are WILLYS PROSPECTS. 

SO—as a WILLYS DEALER~—in your own neighborhood, you 
have 3 places to go to make a WILLYS SALE, for every 1 place 
that any dealer selling any other low-priced car has! 

DOWN PAYMENT on a NEW WILLYS is about the same 
as on many USED CARS. 

MONTHLY PAYMENTS, aided by Willys lower operating 
costs, make it less expensive to own a NEW WILLYS than the 
average used car! 

With Willys YOU HAVE A NEW SALES FIELD where 
you are not in conflict with any other low-priced car! 

In addition, there’s the WILLYS LINE OF HALF-TON 
TRUCKS, offering a wide variety of body types including the SEN- 
SATIONAL semi-cab-over-engine PANEL DELIVERY. A fast- 
selling truck line is a money maker for dealers. 

WILLYS is an EASY LINE to STOCK. It’s a FAST LINE to 
SELL and a real MONEY MAKER. 


... for the Family Sedan; Federal, State and local taxes and trans- 
portation charges from the Factory at Toledo, Ohio not included. 


Wire at once FOR SPECIAL NEW WILLYS CLIPPER PROFIT PLAN / 


WILLYS-OVERLAND MOTORS, INC., TOLEDO, OHIO 





At $549, New 


AUTOMOTIVE DAILY NEWS, SATURDAY, MARCH 26, 1938 


Clipper is Launched by Willys-Overland Co. 


New Job is Two-Door Sedan 


Low for 1938 


(Continued from Page 1) 


it is readily accessible and easy 
to service. 

The clutch is Borg & Beck, 
Single plate, dry disc and the 
transmission is Warner synchro- 
mesh in unit with the engine. 
Gemmer steering wheel, worm 
and sector type, is used, the worm 
mounted on tapered roller bear- 
ings and the gear ratio is 13-1. 


Butler to Head 
Red and Blue 


Book Company 


CHICAGO. — W. Earl Butler, 
president of Butler Motors, Inc., 
Chicago, Hudson distributor, was 
elected presi- 
dent of the Na- 
tional Used Car 
Market Report, 
Inc., Blue Book 
and Red Book 
publishers, it 
was announced 
this week fol- 
lowing the an- 
nual meeting of 
the board of 
directors. 

Also elected 
were Charles 
E. Gambill, vice 
president and treasurer, and 
Thomas J. Hay sr., secretary. 
George A. Leukhart was reap- 
pointed general manager. 

Voted in as directors in addi- 
tion to the officers were Harry 
T. Hollingshead, president of 
Nash Sales, Inc., and of the Chi- 
cago Automobile Trade Assn., and 
Henry Paulman jr. 

All three of the officers are 
former presidents of the National 
Automobile Dealers Assn. and 
the Chicago Automobile Trade 
Assn. 


W. E. Butler 


hai tba 


CORE-BOXES, 
PATTERNS . . 


OF NICKEL ALLOY IRON 


The sharp sand used in making up 
molds and cores for high produc- 
tion foundry operations, causes 
serious wear and forces all too 
frequent replacement of expensive 
metal pattern equipment. To over- 
come this common difficulty, the 
foundry of the Symington-Gould 
Company recently adopted “Ni- 
Resist,”* an alloy  contdining 
around 15 per cent Nickel, for 
patterns and core boxes, where 
the quantity of castings re- 
quired exceeds 500 pieces. Un- 
like steel, aluminum or gray iron 
castings, the Ni-Resist patterns 
provide excellent. resistance to 
wear, and takes on a very fine fin- 
ish which becomes smoother and 
brighter with use, and facilitates 
the production of sound, perfect 
castings. Apart from ability to re- 
sist abrasion, Ni-Resist has been 
found valuable for use in many 
foundries where it is customary 
to use caustic soda for cleaning. 
It also offers better resistance to 
corrosion than do steel or plain 
cast iron. 

*Reg. U. S. Pat. Off. by 

International Nickel Co., 


Inc. Canadian Patent 
No. 278,180. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 











The turning radius is 17 feet (34- 
foot circle). 

Bendix self-energizing brakes 
are standard equipment with 
braking effort distributed 55 per 
cent rear and 45 per cent front. 
The total area of braking surface 
is 13415/16 square inches, afford- 
ing a high surface area in pro- 
portion to the weight of the car. 

The hand brake is of the trigger 
type, mounted at left of the 
driver and under the instrument 
panel, within easy reach. 

Emphasis is placed on the in- 
terior dimensions of the new 
Willys two-door sedan. The front 
seat is divided with the seat at 
the right of the driver so designed 
that it folds down and forward 
leaving a full opening at the right 
side for easy entrance. The width 
from the left edge of the left 
seat to the right edge of the right 
seat is 50 inches, affording room 
for three occupants. The rear seat 
is 47 inches wide. The door open- 
ings are wide and the step up 
from the curb to the floor of the 
car is low. 


Numerous Sales 
Made at Tri-State 
Industries Show 


PITTSBURGH. Recording 
an attendance increase of 11 per 
cent over last year, the Tri-State 
Automotive Industries Show here 
last week attracted a total of 
9,812 members of the trade. Nu- 
merous sales were made and a 
large number of prospects ob- 
tained. 


Reports from exhibiting manu- 
facturers and participating job- 
bers have prompted laying of 
plans for a larger display in 1939. 


Over 200 invited jobbers from 
the Tri-State area, covering a 
distance of approximately 175 
miles, attended the show, many 
of them with their whole organ- 
izations, as guests of the partici- 
pating jobbers and manufactur- 
ers. 

Twenty-four participating job- 
bers from the Tri-State district 
had their salesmen in attendance, 
and were active in assisting the 
factory men show their products 
to the trade. Jobber sales meet- 
ings were held each morning dur- 
ing the four-day show. 


Each afternoon a list of all 
firms who attended the show the 
day previous was supplied each 
participating jobber and exhibit- 
ing manufacturer. This enabled 
a closer check on prospects pre- 
viously contacted, and gave job- 
ber salesmen information on the 
attendance. 


Manual Off Press 


WEST ORANGE, N. J—A 12- 
page manual, entitled “The A B C 
of Edison Spark Plugs,” has just 
been published by the Edison-Split- 
dorf Corp. here. 


GENERAL MANAGER 


Available April 1, desires 
connection with large 
dealer. Fifteen years dealer 
and factory experience—all 
phases of retail operation, 
including thorough knowl- 
edge of General Motors Ac- 
counting System and Busi- 
ness Management. Age 40, 
height 6 feet, weight 190, 
married, Scotch. Highest 
references and bond can be 
furnished. Opportunity to 
buy in on profit sharing 
basis preferred. Box 152, 
Automotive Daily News, 527 
New Center Bldg., Detroit. 





® 





PORTSIDE VIEW of the new 
Willys two-door Clipper, shown 
above. Described in the accom- 
panying article, the new model is 
the lowest priced model to be of- 
fered for the 1938 season. At the 
left, accessibility and ease of 
entrance are enhanced by the 
wider door and the newly-designed 
folding seat. Designers of the new 
unit emphasized interior dimen- 
sions of the Clipper, specifying a 
width of 50 inches for the front 
seat and 47 inches for the rear. 
Below, the ruggedness of the 
frame is increased substantially 
by the addition of the X-member. 
April production of the model is 
forecast at 2,500 units. 





Feb. Used Car 


Sales Slump 


Under Jan. in San Antonio 


By B. C. Reber 
Staff Correspondent, ADN 


SAN ANTONIO.—Used car op- 





erations among dealer - members 
of the San Antonio Automobile 
Trade Assn. during February 
clearly revealed the necessity for 
the National Used Car Exchange 
Week sponsored by manufactur- 
ers and dealers March 5-12, for 
February figures showed a re- 
duction from those for January, 
and were substantially lower than 
those for February, 1938. 
Figures furnished by the 20 
dealer-members show that there 
were 1,515 units on hand Jan. 31, 
and that 1,012 units were sold 
during the 28-day period follow- 
ing, for a unit turnover of 67 per 
cent against a unit turnover of 
71 per cent for January. Cars 


Road Fund Slash 
Plan Abandoned 


WASHINGTON.—The Adminis- 
tration has abandoned its at- 
tempt to economize at the ex- 
pense of the nation’s highways, 
and President Roosevelt has made 
an about-face on the recommen- 
dation he made to Congress in 
a special message last November 
that the $200,000,000 apportion- 
ment of federal funds to the states 
for road building be abandoned. 

The hopelessness of the fight 
for such a curtailment in ex- 
penditures to improve the high- 
way system throughout the United 





States was admitted in a letter 
Secretary of Agriculture Wallace 
has just sent to all governors. 





sold during February had a total 


valuation of $273,551, and an av- 
erage value of $270, against an 
average value of $303 for January. 
There were 1,533 cars on hand 
Feb. 28, having a total valuation 
of $466,892. Average value of the 
ears on hand during February 
was $305, against an average unit 
value of $298 for January. 

Comparative figures show that 
in January there were 1,032 units 
sold for a unit turnover of 73 
per cent, a total valuation of 
$312,916, a turnover valuation of 
71 per cent, an average value per 
car sold of $303, with 1,515 cars 
on hand at the end of the month 
with a total valuation of $450,848, 
and an average valuation of $298. 

During February, 1937, there 
were 1,157 units sold for a unit 
turnover of 75 per cent, a total 
valuation of $329,095, a turnover 
valuation of $284, with 1,580 cars 
on hand at the end of the month 
for a total valuation of $408,041, 
and an average value of cars on 
hand of $241. 

For February, 1936, 1,072 cars 
were sold for a unit turnover of 
$287,655, a turnover valuation of 
111 per cent, and an average val- 
uation of $268. There were 1,114 
cars on hand at the end of the 
month having a total valuation 
of $268,942, and an average valua- 
tion of $241. 

During February, 1938, there 
were 51 units junked by eight 
dealers having a total valuation 
of $1,017 and an average value of 
$19.94. For January, 56 units were 
junked by seven dealers having 
a total valuation of $1,188 and an 
average value per car of $21.21. 








Dodge New Car 
Sales Up 12% 


Following Drive 


DETROIT. — Latest reports of 
retail deliveries by Dodge dealers 
show not only continued but in- 
creased gains over the records of 
past weeks. During the week 
ending Mar. 19, Dodge dealers’ 
sales of new passenger cars rose 
12 per cent over deliveries of the 
preceding week. Commercial car 
and truck sales during the same 
week showed a rise of 4.4 per 
cent. 

Used vehicle deliveries for the 
week were within 5 per cent of 
equaling the turnover reported 
for National Used Car Exchange 
Week. For the week of this drive 
the company’s dealers reported 
sales of 13,128 used vehicles; their 
used-vehicle deliveries for the 
week ending Mar. 19, were 12,465 
vehicles. 

Factory shipments of new pas- 
senger cars and trucks also have 
gained until their volume is prac- 
tically balanced by dealers’ sales. 


Hudson 112 Stages 
Novel Economy 


Run on Coast 


DETROIT.—Departing from 
the usual type of economy run in 
which the cars are operated and 
observed by professionals, Hudson 
staged a new type of test in Los 
Angeles last week. A standard 
stock Hudson 112 sedan averaged 
25.6 miles per gallon for 1,000 
miles under observation by a com- 
mittee of owners of three com- 
petitive cars, selected at random, 
it is reported. 

The 1,000 mile run was largely 
through Los Angeles’ heavier 
traffic areas. The driver, an ama- 
teur, was Otto H. Butts who 
drove the Hudson Terraplane to 
victory in the recent Gilmore 
Yosemite Economy event. 

The route taken through traffic 
during the test consisted of a 
point-to-point contact with each 
of the 12 Hudson city dealers in 
the Los Angeles territory. The 
complete loop was 53.6 miles long 
and averaged 98 stops to the loop. 
The fuel used was the ordinary 
Gilmore Red Lion gasoline sold 
at regular distributing stations. 
No oil was used and one pint of 
water was used in the radiator. 


Molasses Being Used 


For Road Surfacing 

WASHINGTON.—Valuable use 
of molasses in highway surfacing 
material is claimed by the Im- 
perial Institute of Sugar Tech- 
nology of India, the U. S. com- 
merce department was advised 
this week. 

Experiments in India have 
evolved a process of resinification 
of molasses with a mixture of coal 
tar and asphalt in the presence 
of acids. It is asserted that the 
cost of manu@&cture is one-third 
that of asphalt paving. It is also 
claimed that the material does not 
wear out rapidly in heavy traffic. 
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4Ahevrolet’s Greatest New York Sales 
Come from The Times Best Districts 


HE basic pattern of automobile buying 
in New York is simple. This makes the 


planning of an effective advertising program 
for this market simple, too. 


The five boroughs of New York—Man- 
hattan, Brooklyn, Bronx, Queens and Staten 
Island—contain 114 sales districts. Some are 
active in automobile buying, some are not. 
The wise automotive executive can insure 
greatest efficiency for his New York adver- 
tising by discovering in which districts his 
Opportunities are concentrated. 


Chevrolet sales for 1937 illustrate the buy- 
ing pattern of New York and show, at the 
same time, that automobile manufacturers 
best reach their customers in New York 
through the advertising columns of The 
New York Times: 


* * Ten districts, out of 114,account for 24% 
of Chevrolet’s New York sales. 
(In these 10 districts T he Times circulation 
is more than double that of the next auto- 
motive medium.) 


* * In the Bronx, in which Chevrolet led in 
sales in 1937, 42% of the total Chevrolet sales 
were in three out of a total of 20 districts. 
(50% of the Bronx circulation of The New 
York Times is concentrated in the same 
three districts. ) 
* & In 25 districts in New York City, Chev- 
rolet led in total sales last year. 
(The Times circulation exceeds that of the 
next automotive advertising medium 


by over 69 percent in these 25 banner 
sales districts for Chevrolet in 1937.) 


The New fork Cimes 


THE NEWS 


ADVERTISING 


THA 


REPRESENTATIVES: 


AAAAA 


STG one Tegan Sure 
aS 


ALAA tM A tt i en a i i 
A a ta a a a Aa a 


~ —s Ww wT a ~ 
/ ae rice OCEAN i rere 
Lee AA SL AAAA _ Ae eM 
“ Aaa. 


Shaded areas indicate the 25 Manhattan, Bronx, Brooklyn 


and One ens districts in which Chevrolet leads in sales. These 


are strong New York Times neighborhoods, too. 


The evidence can be multiplied, but leads 
always to the same conclusion. Wherever new- 
car buyers ave to be found in greatest numbers, 
the circulation of The New York Times rises to 
a peak. The Times is the key to this great met- 
ropolitan automobile market, reaching pros- 
pective ‘new-car buyers wherever they live, 
quickly, thoroughly, economically, 


It is this recognized power of The Times 
to reach “best prospects’ that has made it 
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WOODWARD, INC., 


JOHN  B. 


the leader in automotive advertising—and has 
won and maintained its supremacy in total 
advertising volume in New York for the past 


19 consecutive years. 


One of a series of advertisements analyzing the New 
York aucomobile market, section by section. The New 
York Times advertising representatives will supply in- 
terested executives with full details, by districts and 


by individual makes of car. 


NEW CENTER BLOG. BDETROIT 





THE STANDARD 
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TEMPERATURE 
CONDITIONED 


MOTORS 


Pango 


One reason why today’s 
motor car engines out-per- 
form and out-wear their 
predecessors is the Sylphon 
Thermostat. It helps main- 
tain uniform engine tem- 
peratures... controls flow 
of circulating water... 
automatically and accu- 
rately ... makes possible 
the tight fits in engine 
parts demanded by mod- 
ern engineering. 


Sylphon Thermostats are 
simple, ‘dependable, ser- 
viceable . . . the Standard 
Thermostat of America’s 
leading automotive manu- 
facturers. 
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th Dimension 


The News of Automotive Advertising | 


By Pete Wembhoff 


| “How'm I Doin'’” the title 
| of one of the series of new sales 
|training films, which Pontiac 
| (MacManus, John & Adams) is 
| ready to release through sales 
managers’ training film service. 
Particular flicker, sound slide, 
deals with proper methods a 
salesman should use in finding 


is 


) | prospects and selling used cars. 


Another used car opus, in- 
tended to help salesmen work 
with prospects, compares 1937 
Pontiacs with 1938 models of 
competitive makes. 

Third sound film is tagged “The 
Mail Bag Proves Economy,” de-| 
signed to furnish info to dealers} 
and salesmen on economy fea-| 
tures of Pontiac and for direct 
use with prospects in helping to 
close more deals. 

Future flickers will deal with 
new safety shift gear control and 
other features of new Pontiacs. 


| Super 

De Soto (J. Stirling Getchell) | 
is releasing a film program for 
showing in dealer showrooms and 
before clubs, et al, headed by 
“The Super Super Salesman,” a| 


Plymouth Adds Tun Sedans 
To Low-Price ‘Roadking’ Line 


DETROIT.—Two additional se-! 
| dan models, a two-door and a 
| four-door trunk model, were an- 
nounced this week by Plymouth| 
as the latest additions to its 1938 
line. 
Simultaneous with addition of 


Chrysler Export 
Business Holds 
Near °37 Level 


| 


NEW YORK.—Export business} 
equaling 1937, which sets new rec- | 
ords for the corporation, was pre-| 
dicted for 1938 by W. Ledyard| 
Mitchell, chairman, Chrysler Ex-| 
port Corp., on his arrival this| 
week from abroad. 

“So far this year,” Mitchell said, 
“Chrysler’s export volume is run- 
ning considerably ahead of do- 
mestic business and about par- 
| allels the export business for the 
comparable 1937 period.” 
| (Much of the increased business, 
Mitchell asserted, is resulting 
from the armament programs of| 
| Europe, which have raised the 
economic buying levels. there. 
|The motor industry is running 
considerably ahead of other in- 
dustries in Europe, he said. 

India at present offers the best| 
field for Chrysler exports, Mitchell 
believes, because of the political 
unrest there, which affords other 
than British manufacturers to get 
more than their share in India. 








National advertisers; direct mail 


one-reeler starring Fibber McGee} 
and Molly. 
Program 
from Hell,” 
Major Bowes,” 


also includes 
“An Evening with 
and three Plym- 
outh films: “The Jubilee,” “Roll-| 
ing Down to Mexico,” and “The 
Chance to Lose.” Last-named 


safety flicker of year. 
Dash 

Al Pearce and Gang, heard 
on Ford’s Tuesday evening 
broadcasts, is on another p. a. 
tour, opening today (25) at 
Tower theatre, Kansas City. 
Will play Fox, St. Louis, 
starting April 1. 

“Watch the Fun Go By” air- 
ings will be aired from those 
two cities on March 29 and 
April 5. 


Exhibit 
Highlighting annual powwow 
of Advertising Federation of 
America in Detroit, June 12-16, 
will be an advertising exposition 
with provisions for 90 exhibitors. 
Wednesday, June 15, will be| 
tagged “Exposition Day,” and the 
following departmental meetings 
are being organized: 





the two touring sedans, Plymouth 
officials announced the new name, 
Plymouth “Roadking,” has been 
given to this lowest-priced line to) 
differentiate it from the De Luxe) 
Plymouth line. | 

“It has not been’ generally 
known,” said D. S. Eddins, Plym- 
outh’s president, “that we have 
a line of Plymouth cars priced} 
lower than the De Luxe Plym- 
ouths. In many parts of the 
country, however, our dealers} 
have been experiencing a notable 
demand for these lower-priced 
Plymouths and it was this demand 
which caused us to add the two 
trunk sedans to the line. Giving 
the name ‘Roadking’ to these 
Plymouth cars will more clearly 
establish in the mind of the pub-| 
lic the fact that we build two 
lines of Plymouth cars—the 
Plymouth ‘Roadking’ and_ the 
Plymouth De Luxe. 

“The Plymouth ‘Roadking’ mod- 
els, though lower priced, use the| 
same 82 horsepower engine as 
the De Luxe Plymouth. 

“The complete Plymouth ‘Road- 
king’ line of five body styles 
ranges in price from $645 for the 
coupe and $685 for the 2-door se- 
dan to $746 for the 4-door touring 
sedan, ‘delivered in Detroit.’ All 
Plymouth prices include federal 
taxes.” 

The built-in trunks have a lug- 
gage capacity of 17.2 cubic feet. 
For convenience at night, the light 
which illuminates the license plate 
also swings inside the trunk lid to 
light up the interior of the trunk. 
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Ihe For SMALLER 


. BILLS 


Youll be AHEAD witha 


CHEVROLET 


. A ) “FOR SMALLER BILLS,” Chevrolet’s new poster advertisement, 
won the CIT Safety Foundation | js up on 12,000 billboards throughout the U. S. Two brilliantly-colored 
award this week for outstanding) toucans, long-billed birds, are placed against a yellow background, 


tion to the eye-some posters that 
the artist. 


| with theme of the poster in green. Below is shown Pontiac’s contribu- 


bloom in the spring. Barclay was 


In the New PONTIAC 
You Shift Gears Here 





advertising; industrial marketing, 
National Assn. of Broadcasters; 
newspaper advertising  execs.; 
Outdoor Advertising Assn. of 
America; club activities; interna- 
tional trade; Premium Advertis- 
ing Assn.; Public Utilities Adver- 
tising Assn., and retail adver- 
tisers. 

Detroit committee, known 
as Associated ADclubs, is 
handling details for conclave. 
Included are members of both 
Adcraft Club of Detroit and 
Women’s Advertising Club, 
and are as follows: Edward 
R. Grace, president, Grace & 
Bement, Inc.; Forbes McKay, 
rep. Curtis Publishing Co.; 
Hal G. Trump, secretary, 
Fred M. Randall Co.; Harold 
M. Hastings, secretary-man- 
ager, Adcraft Club; Louise C. 
Grace, past prez, Women’s 
Advertising Club; J. J. Harti- 
gan, president, Adcraft Club, 
and Marguerite Auberle, pres- 
ident, Women’s Advertising 
Club. George M. Slocum, 
ADN’s publisher, is president 
of AFA, 


April 
20-23—White Sulphur Springs, 
W. Va. American Assn. of Ad- 
vertising Agencies. The Green- 
brier. 
25-29—White Sulphur Springs, 
W. Va. Associated Business 
Papers conclave. 
26-29—New York. American 
Newspaper Publishers’ Assn. 
Hotel Waldorf-Astoria. 

May 
13-14—Hamilton, Ont. Adver- 
tising Affiliation. 
30-June 1—Biloxi, Miss. South- 
ern Newspaper Publishers’ 
Assn. Edgewater Gulf Hotel. 


June 
12-15—Detroit. Advertising 
Federation of America annual 
conclave. Hotel Statler. 
26-30—Los Angeles. Pacific 
Advertising Clubs Assn. Am- 
bassador Hotel. 

July 
3-5—Detroit. Trade Assn. of 
Advertising Distributors con- 
clave. 

August 
23-25—Denver, Outdoor Adver- 
tising Assn. of America. 


Chile Again to Limit 
Car Imports by Quota 
WASHINGTON.— The U. S. 
commerce department this week 
was advised by the American em- 
bassy at Santiago that Chile has 


been impelled by the exchange 
situation again to limit the im- 


NEW TWO-DOOR announced this week by Plymouth. Details of | portation of passenger automo- 
| the two units are included in the accompanying article. 


biles by quota. 





Pontiac Helping 
Dealers Doll Up 
Used Car Lots 


PONTIAC.—From 30 to 50 per 
cent of the used car buyers of 
the country just “drop in,” ac- 
cording to numerous surveys 
made of buying habits found at 
thousands of used car lots and 
salesrooms. 

“If at least one-third of the 
people are attracted and caused to 
buy by good display, then ap- 
pearance of used car lots is ex- 
tremely important,” says C. P. 
Simpson, Pontiac Motors general 
sales manager. 

With this idea of appearance 
in mind, Pontiac has recently 
furnished its dealers with detailed 
information for planning and fix- 
ing up used car lots. 

Included in the data sent deal- 
ers is a booklet which provides 
an architectural service in de- 
signing and laying out lots ac- 
cording to illustrated patterns. 
Materials costs, together with 
photographs showing how the fin- 
ished lot will appear, are fur- 
nished. 

Another booklet features used 
car lot entrances and materials, 
together with costs and construc- 
tion estimates. This is for dealers 
who wish to dress up the frontal 
appearance of their lots. 

A third booklet illustrates a 
new series of Pontiac Good Will 
used car factory approved signs. 


Chrysler Names 


Coast Veterans 


LOS ANGELES. — Two prom- 
inent West Coast automobile ex- 
ecutives have received vice-presi- 
dency appoint- 
ments. Verne 
Orr has been 
named vice- 
president in 
charge of sales 
for Chrysler 
Motors of Cali- 
fornia, and Paul 
W. Gaebelein 
has been ap- 
pointed manu- 
facturing vice- 
president of the 
same organization. 

Orr, who has been identified 
with the automotive industry for 
the last 24 years, has had ex- 
tensive experience in sales and 
distribution problems. 

Gaebelein has been with the 
Chrysler Corp. for the last 10 
years. He has charge of the first 
operation, the assembling of Dodge 
trucks, which the corporation had 
on the coast. 


Verne Orr 





UAW Turns Down Offer 
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For New Chrysler Pact 


(Continued from Page 1) 


volved altogether management 
functions. 

“Although both 
tional Union which signed the 
contract and the local unions 
operating in the various plants| 
have failed to perform their obli- 
gations under the contract, the} 
management offered to give the 
arrangement another year’s trial| 
in a further effort to get along} 
with the union if that is at all 
possible. This the union refused 
to do. 

“Since the contract went into 
effect, work in the plants has been 
stopped or slowed down 39 times. | 
In these cases members of the| 
union were directly responsible | 
and the union neglected to carry} 
out its obligation under the con-| 
tract to prevent them. These stop-| 
pages and slow-downs ranged in | 
duration from 15 minutes to 3) 
days. They involved the loss of| 
335,000 hours of work and the loss| 
of $318,000 in wages to the em-| 
ployees. On 52 occasions on rec-| 
ord men have been beaten up,| 
threatened or coerced in the 
plants. District committeemen | 


of the union have spent nearly| 
in seaaemsseraiad siesiGateinemadetbianel | 


the Interna- 


vanDerZee Moves 
Into Chrysler’s 


High Command 


(Continued from Page 1) | 


value of the contribution he can} 
make to our sales operations in 
this new position will be recog- 
nized and appreciated by the) 
whole organization and that he| 
will have their whole-hearted and | 
enthusiastic co-operation.” 
VanDerZee has been engaged in | 
automobile sales activities for} 
nearly 25 years and is widely and | 
favorably known to dealers | 
throughout the United States. 
In 1927 vanDerZee joined the | 
Chrysler Corp. and occupied va-| 
rious field and executive positions | 
in sales work, leading to his ap-| 
pointment in 1930 as general et 
manager and later vice-president | 
of Dodge. 
Before becoming identified with | 
Dodge, he had contributed sub-| 
stantially to the development of | 
the Chrysler Corp.’s sales position | 
in the industry, and under his di- 
rection of sales and sales policies | 
of the Dodge division, sales of | 
Dodge cars and trucks have made | 
an outstanding record. 
Announcement of his successor 
as general sales manager of 
Dodge will be made shortly. 


Graham Speeds 
Car Production. 


DETROIT. — Immediate step- 
ping up of production and selling 
activities in anticipation of the 
spring passenger car demand was 
announced Friday by Joseph B. 
Graham, president of Graham- 
Paige Motors Corp. This an- 
nouncement followed a meeting | 
of major suppliers, at which a 
committee was appointed to co- 
operate with the management in 
refinancing plans necessitated by 
production requirements. 

“Favorable public reaction to 
the recent used car promotion ac- 
tivities of the industry has helped 
clear the decks throughout the 
country for increased new car 
sales,” said Graham. “Farm trac- 
tor production in our plants is 
being maintained on a normal 
basis.” 


Accepts Land Link 


TRENTON, N. J.—The state of 
New Jersey has accepted a grant of 
land for a nominal fee from Bendix 
Aviation Corp., according to State 
Highway Commissioner E. Donald 
Sterner. The land will be used to 
form a connecting link to the plant 
of the company now under construc- 
tion at Bendix. 





75,000 hours away from their jobs | 
alleged grievances| 


taking up 
of union members; in 
shop committees have 
thousands of hours away from 
their work in violation of the 
agreement. 


in 
addition 


“The contract which the union} 
is the agreement which| 


rejected 


resulted from the conferences 


conducted at Lansing last year,| 


and the supplemental agreement 
dated Apr. 14, 1937, resulting from 
subsequent negotiations at 
troit at which bargaining proced- 


ure and regulations covering seni-| 


ority in lay-offs, rehire, and trans- 
fer of employees were agreed 
upon. 

“The corporation’s experience 
under the agreement with the 
union has been such as would 
justify the corporation in refus- 


spent) 


De-| 


| ing to make any further agree-| 
| ment with the union. All the cor- | 
poration asked in the conferences | 
is performance by the union and | 
its members of the existing con-| 
tract in the event it was agreed 
to extend it. 

“The clauses in the Lansing 
agreement in which the union 
| agreed not to coerce or intimidate 
employes and not to cause or 
permit its members to cause sit-| 
cowns, stoppage or other inter- | 
ruptions of production have been| 
frequently violated. Discipline of 
union members on the part of} 
local and international union of- 
ficers has not been exercised. As 
indicated in the facts cited above, 
operations have been impeded 
and slowed down. 

“The corporation has met re- 
peated instances of such viola- 
tions of the agreement by the 
union with patience actuated by 
a desire to get along with the 
union. In this spirit, the corpora- 
tion offered to give the union an- 
other year’s trial with a view to 
testing further whether such an 
arrangement as it entered into at 
Lansing last year can be made 








to work.” 


WHAT DOES IT 


» with the whole world on pins and 
needles, it’s more important than ever be- 
fore to get not only the news but the signifi- 


cance of the 


facts but the meaning of the facts . 


. to get not only the 
2 


news... 


know what lies ahead. 


This need for an interpretation of the news 
is the need which Newsweek, alone of all 


magazines, is meeting today. For Newsweek 


Feb. Parts Index 
Holds Steady at 
January Figure) 


o 
DETROIT.—February sales, ac-| 
cording to the National Standard| 
Parts Assn, automotive sales in-| 
dex, registered 102, the same as| 
January. However, this is 25 per 
cent below February last year. 
Average monthly sales for the | 
first two months of the year were| 


| 24 per cent below the same period | 


of 1937. 


Replacement parts shipped to} 
wholesalers for February were 
the same as for January, but 15} 
per cent below February, 1937. 
Average monthly sales for the! 
first two months of this year'| 
were likewise 15 per cent below}! 
last year. 

Shop equipment and__ tools 
shipped to wholesalers in Feb-| 
ruary increased 14 per cent above | 
January, registering 121. This is} 
five per cent below February, 
1937. Average monthly sales for| 


| 


not only reports the news of these critical 
days accurately and impartially but also 
points out the significance of the news. It 
analyzes the causes, motives and issues be- 


hind today’s events. . 


. and forecasts their 


probable outcome. And it gives its readers 
the signed opinions of noted authorities. 


Because it is this kind of a magazine, it's 


easy to understand why Newsweek enjoys 
such a large following among active, influ- 
ential men and women, why its circulation 
of over 300,000 is so responsive, why 
its advertising columns are so productive. 


| vehicle manufacturers 


| division opens 


9 


| the first two months were also 
| five per cent below last year. 


Original equipment shipped to 
in Febru- 
ary declined 20 per cent below 
January and 60 per cent below 


February a year ago. Sales for 


| the first two months averaged 55 


per cent below a year ago. 
Export shipments in February 
were only one per cent below Jan- 
uary, but 13 per cent below Feb- 
ruary, 1937. Export shipments for 


| the first two months of this year 


registered 98, or four per cent 
below the first two months of 1937. 


“Safe Driver Reward” 


Plan Awaits Action 
CHICAGO.—<Action is due here 
soon when the state insurance 
hearings on the 
“safe driver reward” plan which 
provides a differential in insur- 
ance rates of benefit to motorists 
with an accident-free record. 
The public hearings give prom- 
ise of being exciting sessions. 
Opposition is expected to be fur- 
nished by the National Assn. of 
Casualty and Surety Agents, and 
the Ill. Insurance Brokers’ Assn. 
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Newsweek 


THE MAGAZINE OF NEWS SIGNIFICANCE 


62% AMONG EXECUTIVES AND PROFESSIONAL PEOPLE 


Recent surveys show that more than 62 per cent of Newsweek's circulation 
(now over 300,000) is among Business Executives and Professional 


men and women... 


Is Newsweek on your advertising schedule? 
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Dealers Nearing 
25th Anniversary 


LANSING.—Six dealers among 
the veteran Oldsmobile retail 
sales organization are approach- 
ing the quarter-century mark of 
continuous service with the com- 
pany, it is revealed by D. E. Ral- 
ston, general sales manager. 

“Besides this group, Oldsmo- 
bile’s file of 3,584 dealer contracts 
for 1938 includes 27 dealers who 
have’ been with the organization 
between 15 and 20 years,” Ral- 
ston said. “In addition, 160 deal- 
ers have unbroken Oldsmobile 
records of 10 to 15 years and 
more than 1,000 have served from 
4 to 10 years.” 

The oldest dealership is that of 
the Central Motor Sales Co., Day- 
ton, O., which first signed with 
Oldsmobile in September, 1913. 
Two salesmen and three service 
men then formed the staff which 
now numbers more than 60. The 
original officers still head the 
company: R. V. Swartsel, presi- 
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manager and treasurer, and E. 
A. Schell, secretary. 

Another old-timer in the Olds- 
mobile organization is the Coulter 
Motor Co., Pheonix, Ariz. The 
firm was organized originally at 
Tucson, Ariz., in 1912 to handle 
the Pope-Hartford and other cars. 
Later it opened a branch in Phoe- 
nix where the organization was 
joined in September, 1915, by C. 
W. Coulter, the present head, just 
one month after the signing of 
the company’s first contract with 
Oldsmobile. 


Auburn Servies | Added 


By Chicago Nash Co. 


CHICAGO.—WNash Sales, Inc., 
Nash distributor here, expanded 
its operations this week by adding 
the distribution of parts and be- 
coming service headquarters for 
Auburn, Cord and Duesenberg 
cars in this territory. 

L. G. Smoke, for many years 
service manager of Auburn in the 
Chicago area, has been added to 
the personnel of the company. 


Lexicographical 
Prestidigitation 

DALLAS. — Among pa- 
pers to be presented at the 
ninety-fifth meeting of the 
American Chemical Society 
here April 18-22 are the fol- 
lowing: 

“Dehydropolymerization of 
Ethylene,” by Vasili I. Ko- 
marewsky and N. Balai; 
“Destructive Hydrogena- 
tion of Alkylated Mono- 
cyclic Aromatic Hydrocar- 
bons,” by Dr. Vladimir N. 
Ipatieff and Herman Pines; 
and “Isolation of Four 
Quinoline Homologs and a 
Trinuclear Aromatic Base 
from California Petroleum,” 
by W. Nelson Axe. 





Hour Bill Wins 


TRENTON, N. J.—A bill requiring 
that operators of commercial motor 
vehicles work not more than 
hours a day was passed here 
week by the state senate and now 
waits assembly action. 








MACK truck under $1000! A new and higher 
standard of value for light-truck operators! The 
biggest dealer opportunity in years! 

These three new Macks are rated from 12,000 to 
16,000 Ibs. gross.“ They're the lowest priced trucks 
ever to come out of Mack plants... base prices start- 
ing at $985.00 for standard chassis F.O.B. factory. 

Prices on these new Macks challenge comparison 


with the lowest. The difference 


12 | 


this | 


DETROIT.—One of the topics 
scheduled for consideration at the 
2ist annual convention of the 
National Automobile Dealers’ 
Assn. here, April 25-27, will be 
the development of an industry 
program aimed at systematically 
eliminating from use, outmoded 
and unsafe motor vehicles, com- 
monly referred to by the indus- 
try as “junkers.” 

According to A. N. Benson, gen- 
| eral manager of NADA, it is not 
the genuine “junker” that is re- 
sponsible for the trouble, but 
rather, the millions of older 
model, outmoded motor vehicles 
which still possess considerable 
unused transportation although 
they are only of nominal value. 
He declared that automobile deal- 
ers from all sections of the United 
States have shown a pronounced 
interest in this subject in recent 
} months, due to the excessive ac- 








is repaid many times 


in longer life ... slower depreciation ... lower main- 
tenance costs ...and greater dependability. 

New Mack franchises, now available to responsible 
dealers, offer the biggest opportunity in years. Write 


or wire for details! 


* Includes chassis, body and load. 


MACK TRUCKS, INC., N 


EW YORK, N. Y. 
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Convention to Consider 


Industry Junking Plan 


of these older model 
in inventories. 


cumulation 
motor vehicles 


“These outmoded cars,” Benson 
declared, “represent a _ consider- 
able percentage of the total motor 
vehicles in use. While worth only 
a nominal value of approximately 
$25 to the dealer, they are being 
traded in at excessive overallow- 
ances of from $75 to $100, thereby 
resulting in an inflated valuation 
being placed on this merchan- 
dise.” 


At the convention, the mem- 
bers will be asked to consider 
and vote upon proposals involv- 
ing a general and substantial re- 
vision of the constitution and by- 
laws of the association, the sub- 
stance of the proposed amend- 
ments being as follows: 


Constitution—To authorize the 
execution of contracts and agree- 
ments; to revise the qualifications 
for membership; to revise the 
number, qualifications and the 
manner of election of directors 
and the manner of appointment 
of an executive committee; to 
provide for the holding of an an- 
nual national meeting or regional 
meetings of the members; to re- 
vise the provisions for amending 
the by-laws by the members and 
the board of directors and for 
amending the constitution by the 


members. 


By-Laws—To revise the quali- 
fications for membership, provide 
for the manner of accepting ap- 


| plications therefor and to provide 
| for the designation of the indi- 


viduals who shall act for each 
member; to provide for the elec- 


| tion of honorary members of the 
| board; 
| termination of membership; 


to specify conditions for 
to 


revise the number of directors, 


| specify their power, qualifications 


and representation, change the 
their election, and 
provide for termination of office 
of individual directors upon cer- 


| tain conditions; to revise the pro- 


visions for the filling of vacancies 
in the board of directors; to pro- 
vide for the officers of the cor- 
poration to become directors; to 
provide for the election to office 
of men who are not directors; to 
revise the duties of the various 
officers; to change the number 
and manner of appointment and 
filling vacancies in the executive 


| committee and provide for certain 
| officers to be members ex-officio; 


to eliminate provisions for meet- 


| ings of the executive committee 


upon notice given by mail and 


| certain directions with respect to 
| the appointment of the executive 
| committee; 
| visions for amending the by-laws 
| by the members and the board of 


to revise the pro- 


directors. 


‘Hatch Resigns, 


Becomes Dealer 
In California 


(Continued from Page 1) 


| working out plans for compensat- 
| ing retail salesmen, which are in 


use in most of the company’s 
direct dealerships today. 


Hatch has been in the automo- 
bile business almost continuously 
since 1916. After the world war 
he joined the Chevrolet organiza- 
tion as a field representative on 
the Pacific coast. In 1925, he was 
named assistant manager of the 
Portland, Ore., zone, and on Aug. 
1 of the same year, zone manager 
at Baltimore. On Apr. 1, 1930, he 


| came to Detroit as manager of 


the Detroit zone. He became man- 
ager of the midwest region Nov. 
1, 1931, serving in that post for 
exactly one year before being 
brought into the central office on 
assignments. Following 
Holler’s appointment as general 


| sales manager in October, 1933, 


Hatch was named assistant in 
charge of the eastern half of the 
United States. 
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Look Ahead 
Four States Up 
Bus Business Good 
Seating Children 


i sae 
by 
Jack Weed 


OW TRUE the observation 

made by International’s Gen- 
eral Sales Manager McCafferey at 
the road show last January is 
working out in truck registrations 
for the first two months of this 
year. He said when addressing a 
group of newsmen that “if we 
didn’t have 1937 to look back at we 
would think the truck business 
was good.” Let’s look at the record. 
Before the depression, January, 
1930, was the last all-high first 
month. This January registered 
2,000 more trucks than that one, 
and is within 2,000, roughly, of 
January, 1935, in spite of the fact 
that it is but 67 per cent of Janu- 
ary a year ago. And so far 
February is running 65 per cent 
of February last year. 

od * * 

FOUR STATES in January 
were ahead of January, 1937, in 
registrations and four more states 
including California and New 
Jersey among the first 10 in sales 
were practically even. These fig- 
ures to your conductor can mean 
but one thing: there is truck 
business and these registrations 
mean that field inventories are be- 
ing drastically reduced. It is en- 
tirely possible a little more 
aggressive salesmanship might in- 
crease truck production mate- 
rially during the next two or 
three months. There is no ques- 
tion but that there are thousands 
of trucks on route deliveries right 
now where new equipment would 
save the monthly payments if the 
salesmen can dig them out. 

oe OK cd 

PROSPERITY AND an increase 
in sales over last year’s peak out- 
put is smiling down on at least 
one branch of the truck business, 
and that is the school bus field, 
if what the school bus body build- 
ers tell me comes true. I made 
the complete mid-western circuit 
of these plants during the past 
three weeks and every body 
builder I talked with is bubbling 
over with confidence at his sales 
outlook for this year. 

* * * 

THE SCHOOL BUS business 
today is a four months’ feast and 
eight months’ famine, and will 
remain so until the body and 
chassis builders put on a con- 
certed campaign of all-year sell- 
ing. The late August, early Sep- 
tember production bottle-neck has 
gotten past the aggravation stage 
with most manufacturers. Last 
year I understand it became quite 
serious for a number of com- 
panies and several lost consider- 
able business because they 


(Cetinued on Page 15, Col. 1) 
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een in 1938 School Bus Sales 
Motor Haulers Hold Secret Rate Conference 


Two Day | Meeting 
Called By Rogers 
To Build Defense 


No Information Released 
By Motor Carriers 
After Sessions 


WASHINGTON.—Alarmed | 


by possibility of action det- 


rimental to their interests, | 


representative motor car- 
riers held a two-day “de- 
fense conference” here this week 
in connection with the interstate 
commerce commission report to 
President Roosevelt on what shall 
be done to rescue the railroads. 
The deadline for submission of 
the momentous report was 
Thursday. 

The utmost secrecy surrounded 
the motor carriers’ sessions, but 
it is known that a general anxiety 
was manifested that the welfare 
of this industry be considered, as 


well as that of the railroads, in| 


the report. All of the sessions, 


(Continued on Page 13, Col. 1) 


R. I. Truck Assn. 
Fights Proposed 


Tax on Revenue 


PROVIDENCE, R. I.—Organ- 
ized opposition to Governor Rob- 
ert E. Quinn’s plan to impose a 
one per cent tax on the gross 
revenue of common carriers has 
been brought to the Governor's 
attention by the Rhode Island 
Truck Owners’ Assn. 


A delegation from the associa- 
tion conferred with the Governor, 
citing the fact that three of the 
major trucking companies in the 
state have gone into bankruptcy 
during the last few months, while 
another had a net loss of $50,000 
for 1937. 


EXHIBITION OF SCHOOL BUSES by Chevrolet 


ue -— 


to follow. 


PON TIAC.—Tremendous in- 
creases in the uncontrollable ex- 
pense items in the intra and in- 
terstate trucking operations of 
this country are putting almost 
unsurmountable burdens upon the 
| profitable operation of these busi- 
nesses, according to Pierre Schon, 
transportation engineer of the 
General Motors Truck & Coach 
Co. 

According to Schon, while the 
revenues of the “for hire” haulers 
has remained nearly fixed, or has 
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decreased slightly due to fall-off 


the 


Take Heed from New York 


—An Editorial 


T= stringent regulatory specifications imposed upon 
the builders of school bus chassis and bodies alike 
this year by New York state should serve as a warning to 
the entire industry that it is high time that a movement 
be gotten under way to establish a national universal code 
of school bus regulations and specifications that will rec- 
ognize at least four types of student transportation. 

The Empire State fathers can not be censored too harsh- 
ly for their stipulations as it must be granted that their 
new regulations were actuated by a sincere desire to pro- 
vide the most safe as well as economic school transporta- 
tion equipment possible for the children of their state. 

If they have been unduly picayunish over certain so- 
called minor details which add nothing to these two laud- 
able endeavors, their citizens will suffer because of the 
increased cost burdens which will naturally be included 
in the cost of equipment furnished that state. 

If, however, several states write corresponding specifi- 
cations, varying in certain constructional points in each 
state, then will the school bus industry have again allowed 
a state Tower of Babel to be erected. Then again will the 
history of the truck business be repeated, with every state 
line becoming a new hurdle for the builders to jump, add- 
ing unwarranted cost to equipment and unnecessary pro- 
duction difficulties in the manufacturing plants. 

Now is the time to meet this demand of the state school 
'boards for safe economic equipment. 
for the industry to set well-engineered standards for all 


Now is the time 


‘Tax and Other Increases 


Absorb Haulers’ Profits 


in business and rate chiseling by 
desperate companies in an en- 
deavor to keep their volume up 
in spite of available shipping, the 
costs of doing business has in- 
creased in eight essential costs 
from 11 per cent low item to 261 
per cent on the high item. 
Federal and state regulations 
of this type of trucker have 
brought about substantial cost in- 
creases in general overhead ex- 
pense due to higher cost for legal 
(Continued on Page 17, Col. 1) 


features of the sixty-ninth conven- 


tion of the National Educational Assn. held in Atlantic City early this month. This was the only school bus 
exhibit at the convention, included a bus chassis, bodies by Superior, Wayne and Bender and played to 
more than 10,000 registered delegates, of which 8,000 were school superintendents directly interested in 
the growing national problem of student transportation. 


Devoted to 
the Making 
and Selling 
of TRUCKS, 
BtUsES and 
TRAILERS 


New State Laws 
Will Foree Older 


Unit Replacement 


84,016 Vehicles Now 
Transport 3,250,000 


School Children 


By Jack Weed 
Section Editor, ADN 

DETROIT. — School bus 
sales this year will exceed 
even last year’s peak, ac- 
cording to the expectations 
of all authorities in this 
field. Last year, according to the 
best estimates obtainable, the in- 
dustry sold and delivered some- 
what over 9,500 conveyances for 
transporting scholars from their 
homes to the schools of the nation. 

The school bus business of the 
United States represents an esti- 
mated motor equipment invest- 
ment of some $150,000,000 and last 
year some 3,250,000 pupils were 
carried daily at an annual cost 
of upwards of $61,500,000. Over 
a million route miles are regis- 
tered annually by this equipment 
serving some 35,000 schools. 
Twenty-three states are now gov- 
erning the quality standard of 
new equipment purchases by the 
use of regulations and state con- 
trolled specifications. The school 
bus business, while still in its in- 
fancy from a national develop- 
ment standpoint, is even today a 
very attractive and sound market 
for automotive dealers to culti- 
vate intensively. 

This year’s expectancy is based 
upon what are considered sound 
foundations. Replacement due to 
natural wear and replacement 
due to more stringent regula- 
tion standard which _ several 
states have imposed for the com- 
ing year as well as an expected 

(Continued on Page 12, Col. 1) 


Action Deferred 
On $860,000,000 
U.S. School Grant 


WASHINGTON.—The senate 
committee on education and labor 
is deferring action upon the bill 
introduced late last month pro- 
viding for federal aid to public 
schools. 

While the measure, which would 
grant $860,000,000 to be disbursed 
within six years, did not specify 
that the aid should be primarily 
for rural schools, it was felt that 
the major portion of the money 
would be spent in non-industrial 
areas or in areas in which school- 
ing facilities are now deficient. 

The consolidation and centrali- 
zation resulting from such ex- 
penditure would materially aid 
school bus sales, since it would 
add 10 per cent to money now 
available, and find its way mainly 
into more or less rural sections. 
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Increase Predicted for 1938 Sales of School Buses 


New State Laws F orcing 


Replacement of Old Units 


(Continued from Page 1) 


increase in the need for student 
transportation has 


bagged considerable sales. The 


increase in this year’s purchases | 


will come, say these authorities, 
regardless of general business 


conditions, as the money which| 
will be invested in new equipment | 
comes from last year’s taxes to| 
a considerable extent and has| 
already been alloted for this pur- | 


pose. 
Increase Seen 
A 25 per cent increase in sales 


over last year, while it will be| 


cordially welcomed by hundreds 
of chassis dealers and body dis- 
tributors in whose territory the 
business is developing will also 
tend to cause considerable pro- 
duction difficulty if intelligent 


and early sales work is not insti- | 
In | 


tuted by these same dealers. 
the past, and this includes 1937, 
the bulk of school bus orders 
have been placed in July and 
August which creates a late Au- 
gust and early September pro- 
duction bottle neck at the time 
when the factories are in the 
throes of what is termed the 
“clean up.” 


Chassis manufacturers who set 


definitely | 


eral factories, it is understood, 
lost considerable school bus busi- 
ness because of the inability of 
the factories to produce the 
chassis in this peak period to 
|} meet delivery demands of the 
buyers. This resulted in hard- 
ships and annoyances to the buy- 
ers and school boards. 

With 84,061 school buses of all 
types in operation now and many 
thousands of these vehicles not 
only outmoded because they are 
well past their allotted six year 
replacement period, but entirely 
inadequate from a_s structural 
| standpoint to meet modern state 
| regulations and specifications, the 
replacement market alone is a 
fertile and attractive field beck- 
|oning the chassis dealer. 


Buses Outmoded 


Ohio in its new school bus reg- 
ulations has outmoded hundreds 
of pieces of equipment which will 
|find it impossible to meet the 
specifications which go into effect 
| June 1, this year. North Caro- 
|lina’s normal replacement is 
| pegged at 700 buses a year, to 
|say nothing of the natural in- 
|ecrease in student population and 
|opening of more centralized or 


| 





their production schedules upon | consolidated schools. Louisiana is 
the basis of their dealers’ speci- | writing new regulations, out this 


fications or projections will fall |May, which will no doubt obso- 
short of the Shea needs unless | lete hundreds of her 2,600 vehicles 


the dealers carefully survey their| Which have been running with 
potential market and cover their | Practically no specification stand- 


requirements at least 60 days be-|@rds. Michigan is revising her 
fore the selling season. | school bus regulations within the 


Due to state requirements, most | "ext six weeks and Delaware 
school bus chassis are special, in | will begin operation under new 
frame length and in many other | regulations next September. 

respects from any other chassis. Texas, with over 6,000 buses 
Last year many dealers and sev- | in operation under practically no 


SAFETY STEEL SCHOOL-BUS SEAT 
by 
AMERICAN SEATING COMPANY 


@ TUBULAR STEEL @ FORWARD FACING 

@ LIGHT WEIGHT @ ABUNDANT STRENGTH 
@ ATTRACTIVE © COMFORTABLE 

@ SAFETY FEATURES @ SANITARY DESIGN 

@ DURABLE @ ECONOMICAL 

@ SPRING CUSHIONS @ SMOOTHLY CONTOURED 


MODELS TO MEET VARYING STATE REQUIREMENTS 


Through generations our school seating products in thousands of 
American schools have established our reputation as leaders in ex- 
pert and dependable public seating service. 


AMERICAN SEATING COMPANY 


GRAND RAPIDS, MICHIGAN 
Branch and Distributor Offices in Principal Cities 


| regulation, is demanding that all 
|}new buses purchased must be of 
| all steel construction or its equiv- 
alent. West Virginia is revising 
her regulations toward a greater 
safety standard and these may 
| make many of her present equip- 
ment fit subjects for the bone 
pile. Every state is looking to 
the safe transportation of her 
|coming generation. The rattle- 
traps that used to be allowed are 
facing certain extinction. 
Protect Children 

New York’s present regulations 
are an outstanding example of 
what is starting to take place 
nationally. While some builders 
feel that the Empire state is cut- 
ting some points of construction 
altogether too fine for practical 
purposes, it is evident that the 
state fathers are endeavoring to 
protect in as far as they are able 
through regulatory measures, the 
lives and health of the 130,000 
pupils who are carried to and 
from her schools each school day. 
In this state approximately 1,100 
school buses are owned and oper- 





qgpanain | FF 
AtSh_ee | 


ated by the district while some | ™ 


3,000 were operated by contrac- | 
In addition some 3,000 se- | 
dans and station wagons are op- | 


tors. 


erated on a part time or emer- 
gency basis, transporting small 
groups from remote areas. In 
addition to imposing stringent 
specificational regulations, this 
state also inspects all equipment 
at least every four months to 
determine mechanical fitness and 
ability to operate safely. 

Over 143,000 one-room school 
houses still remain in existence, 
it is said. If consolidated, these 
alone would require another 
100,000 new buses to take care of 
this added transportation prob- 
lem. The Government has now 
under consideration a proposed 
grant of $860,000,000 for school 
extension and improvement which 
would no doubt include centrali- 
zation, consolidation and school 
buses. While this proposal is still 
just a proposal it does emphasize 
that the school bus business is 
worth attention from every chas- 
sis dealer. 

Appoint One Man 

Sales specialists in the school 
bus field point out several things 
for the dealer who is not thor- 
oughly conversant with this busi- 
ness to heed. One warning given 
is that the dealer should appoint 
only one salesman in his force 
to study and follow all school 
bus prospects in his territory, 
and this should be done at once. 
This man’ should acquaint him- 
self with every school using 
equipment or planning to pur- 
chase new, find out if the school 
board will purchase or contract, 
and get in touch with the ulti- 
mate buyer as soon as he is 
known. 

This salesman should also ac- 
quaint himself with the repre- 
sentatives of the school] bus body 
builders who are in his terri- 
tory. These men usually are 
trained in school bus selling and 
can guide and aid the chassis 
salesman. More than one man 
from any one dealer on such sell- 
ing might prove true the old 
adage that “too many cooks spoil 
the broth.” 

The salesman, if and when he 
has the opportunity, can also help 
materially toward the improve- 
ment in the quality of the equip- 
ment in use by urging the school 
board to give the contractor, if 
the haul is on contract, at least 
a three-year agreement. Con- 
tractors are not inclined to risk 
a heavy outlay for quality equip- 
ment on one-year contracts which 
do not enable them to pay out 
during the life of the agreement. 
As every school board is con- 
stantly endeavoring to increase 
the safety factor in the equip- 
}ment used in its district, this 
| fact should be readily recognized. 
| The dealer should protect his 
own interest in the school bus 
purchases in his territory by get- 
ting on top of every deal and not 
depending upon the body dis- 
tributor or builder for the chassis 
order. While most of the leading 

(Continued on Page 16, Col. 5) 

















LATEST DEVELOPMENTS IN SCHOOL BUSES, discussed in 
the accompanying article, are illustrated by the representative models 
shown. Top, GMC, model T16h, with Superior body; second from top, 
Diamond T, Delphi body; third from top, Pioneer model, Superior all- 
steel school bus body; fourth from top, Mack; bottom, Dodge, with 
Superior body. Below, what a whale of a difference just 20 years 
makes! Top picture shows Federal school bus sold by Bill Hughson, 
Los Angeles, in 1918; lower picture is of one of Federal’s latest school 
buses, all-steel Wayne body, mounted on a 240-inch cab-over-engine 
type chassis of three to five ton capacity. Modern streamlined all 
steel school buses with safety glass in all windows and tubular steel 
forward facing seats offer the ultimate in safe transportation. 
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Motor Haulers Hold Secret Rate Conference 


Two Day 
By Rogers to 


(Continued from Page 11) 


which were called by ICC Com-, 
missioner John L. Rogers, in 
charge of the motor carrier di- 
vision, were devoted to the de-| 
velopment of factual material} 
concerning the part played by| 
trucks and buses in the trans-| 
portation picture. 

This was designed 
mitted to the ICC 
drafting the railroad 
what representations 
it could not be learned. It is fair| 
to suppose, however, that the | 
drafting committee was strongly} 
urged not to allow the railroads’ 
problems to dominate the recom- 
mendations made to the White} 
House to the exclusion of all 
others. 

This special committee, com- 
posed of ICC Commissioners Jo- 
seph B. Eastman, Walter M. W.}| 
Splawn, and Charles D. Mahaffie, 
was ordered organized by the} 
President last week. Its instruc-| 
tions were to formulate a “con- 
clusive, definite and factual” pro- 
gram for the relief of the rail- 
roads. One of the main problems} 
confronting the committee is that | 
of railroad consolidations in the 
interest of economy. This is most} 
seriously complicated by the ques- | 
tion of what is to become of em- 
ployes forced out of their jobs 
by mergers. 

Whatever may be recommended | 
about consolidations, the motor| 
carriers are determined to do all| 
in their power to prevent steps) 
to help the rails which would | 
harm the trucking and bus busi-| 
ness. Hence the hurry-up pow- 
wow here this week. 

In the meantime trucking in- 


to be sub-| 
committee 
report, but | 
went with) 





Seaman Paper 
Announces New | 
Bus Insulation | 


DETROIT. —A new insulating 
material recently announced by 
the Seaman Paper Co. of Detroit 
has been developed particularly 
to eliminate heat transfer and to 
absorb the vibratory rumblings 
and noises of steel bus body 
panels. 

This material, “Mufl-Ex,” is 
made in two types. Type G is 
impregnated with a special water- 
proofing compound which is said 
to prevent water absorption, is 
moldproof, and is designed to be 
used in all parts of the body be- 
low and surrounding the window 
openings. It also is said to be 
very advantageous as a floor in- 
sulant between the steel floors of 
the modern all-steel bus body, and 
the floor covering material. 

Type “C” “Mufi-Ex,” which is of 
a similar construction, has a high 
thermal insulating value and is 
designed for roof and upper body 
insulation and noise absorption. 
This material is said to be not 
only moisture resistant, but ver- 
minproof and moldproof as well. 

To facilitate ease of handling in 
body production lines, this mate- 
rial is furnished in rolls or cut to 
size and shape for corners and 
panels where production is suf- 
ficient to make this an economic 
application item. 


Budd Wheel Issues 
Dual Wheel Catalog | 


DETROIT. Designed to aid| 
in the selection of new equipment, | 
servicing and replacement, and/| 
changing over tire and wheel 
equipment, a 1938 Dual Wheel 
Catalog has been issued here by 
the Budd Wheel Co. 

The catalog contains complete | 
information on Budd single and | 
dual wheels, their construction | 

| 





and application under various 
conditions, with various tire sizes. 


Meeting Called 


“A 
>» 


Dobbins Shelved 

By Truck Economy 

MONTREAL.—Montreal is 
saying goodbye to the lum- 
go ‘ bering brewery wagon and 
terests are continuing their bom- the ieee dobbin re pulled 
bardment of the Pettengill bill, it. 
which would repeal the long-and- A 
short-haul provision of the inter- 
state commerce act. Latest wit- 
nesses in their behalf have de- 
clared before the Senate inter- 
state commerce committee hear- 
ings that passage of the bill 
would mean a return to rail- 
road monopoly of transportation 
throughout the country. 


AUTOMOTIVE DEALERS: 


International dealers build their sound business. 


Build Defence 


considerable saving in 
delivery costs is expected 
by National Breweries here 
during the current year be- 
cause of the gradual re- 
placement of horse-drawn 
vehicles with trucks, accord- 
ing to officials. The com- 
plete change will be effected 
by June. 


| every detail. 
| tations 


FWD Issues °38 
Size and Weight 
Limit Handbook 


CLINTONVILLE, Wis. — Com- 
pilation of truck and trailer size 
and weight restrictions for 1938 
in all states and the District of 
Columbia has been completed by 
the research department of the 


| Four-Wheel Drive Auto Co. 


The 53-page handbook, revised 


las of Sept. 1, 1937, bears the ap- 


proval of officials in every state, 
and is believed to be correct in 
in each 


of restrictions 


In general, interpre- | 


| State cover width, height, length, 
| minimum 
| weight, wheel weight, weight per 


axle spacing, axle 
inch width of tires, number of 
trailers permitted, permissible 
gross weights on single units or 
with a combination of units, etc. 


Announce New Brake 


LOUISVILLE. A new 12%x 
5-inch two-shoe mechanical brake 
is announced here by the Shuler 
Axle Co. for use on heavy-duty, 
low-platform type, slow-speed 
trailers for hauling heavy-duty 
machinery and kindred equip- 
ment using small diameter wheels 
when equipped with “low plat- 
form tires.” 


Their outstanding performance handling all kinds of hauling has built the 
reputation International Trucks enjoy. 
Capitalize on the advantages offered by the International franchise. 


And it is on this reputation that 


Find out 


about the opportunities for selling International Trucks in your community. See our nearby Company-owned branch for full details. 


A CARGO of cookies on a highway in the 
palms of Florida—another load for another 
International Truck. A setting out of the or- 
dinary and a product that is “different” —but 
behind the scenes is the same search, the same 
happy solution for the problem of hauling. In 
every community in the land, men with am- 
bition and resourcefulness—and a need for 
partnership with trucks—are pinning their 
faith to International. How do they go about 
deciding on this make of truck? 

Human nature being what it is, most Inter- 
nationals are bought either on Harvester 
reputation or on a careful study of the truck. 

We asked the master minds of Jack’s 


msK.S COOKIE CO 
TAMPA O™ 


ORLANDO ~~ 


MIAMI 


b A 


oe 


Ya 7 me es 


Cookie Co. how they came to choose Inter- 
nationals. It seems they used a little of both, 


mixing 
making 


quality ingredients as they do in 
a batch of cookies. Starting with 


the 32-year International Truck reputation 
they added an afternoon of close investiga- 
tion, and the outcome is a fine job of econ- 


omy hauling and satisfaction. 





Varying body and load weights call for a range of 
chassis Capacities, INTERNATIONAL provides a full line 
of trucks from Half-Ton up to powerful Six-W heelers. 


INTERNATIONAL HARVESTER COMPANY 


(INCORPORATED) 


180 North Michigan Avenue 


PL 


Chicago, Illinois 


PHOTO BY AL BURGERT, TAMPA 


INTERNATIONAL TRUCKS 
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‘Truckmindedness’ Held Key to Dealer’s Success 


AUTOMOTIVE DAILY NEWS’ TRUCK, BUS & TRAILER SECTION 


Milwaukee Dealer Cites 


Factors Behind Record 


Special to Automotive Daily News 

MILWAUKEE. — Truckminded- 
ness, in a word, is the key factor 
behind the outstanding success of 
the Edwards Motor Co. (Dodge- 
Plymouth) in the truck field here. 
Under the leadership of John D. 
Madden, truck sales manager, 
heavy duty truck sales made by 
the company in the 
area last year exceeded heavy 
duty sales in the entire Chicago 
area. 

Truck enthusiast Madden holds 


men. One of these men contacts 
fleet accounts exclusively. 
others sell passenger cars, trucks 
and used cars. Topnotchers sell 
from 20 to 30 trucks a year. 
these meetings, which usually run 
about two hours, the men are 


| instructed in sales technique and 
|/no small portion of the period is | 


Milwaukee | 


given to truck merchandising. A 


| factory film service is also sub- 
| scribed to for these meetings. In 


| addition, 


that there is a definite tie-up be- | 


tween the ability of a man to sell 
trucks and his ability as a sales- 
man as a whole. He believes that 
the public has more confidence in 
a truck salesman than in one who 
sells passenger cars solely. Rea- 
sons for this, he says, is that the 
general public is somewhat im- 
pressed with the idea that truck 
selling involves more complica- 
tions and details than does the 
selling of passenger cars. As a 
result, it believes that a truck 
salesman is an expert and a top- 
notcher in the selling of both 
trucks and passenger cars. 


Expert knowledge of one’s prod- | 


uct is essential in the selling of 


trucks, Manager Madden believes. | 


For that reason he holds weekly 


sales meetings at 8 a. m. every} 


Wednesday for the firm’s 16 sales- 


A new washer costs but a few 

pennies, and no present day 

& house owner would tolerate 

a fixture requiring the replacement of an entire 

faucet to stop a leak. Accessibility and inexpen- 

sive replacement of wearing parts are accepted 

-as essentials of all quality products. Our 

mechanical age is built upon the foundation of 
economical and convenient service. 


With the introduction of the tire valve with 
replaceable core, nearly half a century ago, 
Schrader established the principle of easy tire 
valve service. Distribution of replaceable cores 


Schrader 


REG. U.S. PAT. OFF. 


the salesmen are ex- 
pected to do home study work. 
“Our policy is to appeal to the 
salesman’s vanity, in an effort to 
impress upon him the fact that 
he should be smart enough to sell 
both passenger cars and trucks,” 
Madden explained. “To assist the 
salesmen, I have designed a spe- 
cial price list containing all the 
necessary information in answer 
to any ordinary question which 
the buyer may ask. This list is 
designed to give the salesman 
finger-tip replies to prospects’ 
queries. In connection with our 
sales contests, we always give 
extra points for truck sales.” 


The personal factor is becoming | 
an increasingly important element | 


in the sale of cars and trucks, 
Madden maintains. 
that 


makes of cars and trucks become 


Cap provides 
an essential 
efficient tire 


He believes | 
as the mechanical features | 
and the appearance of competitive | 


Schrader Tire Valves 


» — 
| ee | 


The | 


At | 


AIR VIEW OF SALES AND SERVICE plants of Edwards Motor 
Co., Milwaukee, shows the extent to which the company has expanded. 
Article on this page describes the highly successful truck sales or- 


ganization of the company. 


more equalized, the buyer is 
swayed in his selection by a feel- 
ing of confidence in the salesman 
with whom he is dealing. For that 
reason, Edwards is_ constantly 
working to better educate its 
salesmen. By making them well 
versed in passenger car and truck 


facts, they are in a better posi-| 


tion to create confidence in the 
buyer, Madden reasons, 

The personal element also en- 
|}ters in appealing to the vanity 
of the prospective purchaser. As 
an example, a salesman calling 
upon the prospective buyer of a 
panel truck will present him with 


has traveled as far and wide as the meanderings 
of pneumatic tired vehicles. The standard replace- 
able core that fits your tires is available wherever 
automobiles are serviced, the world over. 


Continuous improvement .of the tire valve has 
been Schrader’s contribution to the longer life of 
tires. It is not only an efficient air check for infla- 
tion and deflation, but the replaceable and inter- 
changeable feature is the very expression of 
modern aptomotive service. The Schrader Valve 


the positive air-tight seal, which is 
feature that completes the most 
valve that has ever been devised. 


provide: 


1. The economy of a replaceable core, assuring 
quick inspection and service everywhere; 

2. The protection of an air-tight valye cap; the 
only positive tire valve seal. 


» A. SCHRADER'S SON, Division of Scovill Manufacturing Company, Incorporated, BROOKLYN, NEW YORK 


a 20 by 14-inch lithographed draw- 
ing showing a side and back view 
lof the truck on the panel of 
which he letters the firm’s name. 
| Beneath he prints the name of 
| the Edwards company, the word, 
| “Dodge,” and his own name. It’s 
a little stunt to help the pro- 
spective buyer visualize how swell 
that truck will look with his name 
} on it. 

| To carry through this same 
|}appeal, the salesman may also 
| use gilded letters and fasten them 
| with adhesive into place on the 
|panel demonstrator itself and 
| drive it in front of the prospect’s 
|place of business. It’s pretty 
tough for some to disregard an 
appeal of this kind. 

Still another incentive for com- 
panies to purchase their trucks 
from Edwards—after the truck 
has been sold and lettered, Ed- 
wards displays it in its front show 
window for several days (spot- 
lighted at night) for the thou- 
sands of cars that drive past 
| daily to see. Such promotional 
tid-bits may not always prove 
clinchers, but they have helped 
the firm in stepping up its truck 
sales. 

Other promotional aids include 
monthly mailings to approxi- 
mately 1,500. The company sub- 
| scribes to a factory service which 
gives data on competitive con- 
ditions and enables it to get a 
better understanding of its own 
product, making it easier to edu- 
cate their salesmen. 


“We maintain a used truck lot 
with two men in charge, which 
| has been a big help to us in mer- 
chandising trucks,” Madden ex- 
plained. “It gives us a better op- 
portunity to analyze the used 
truck market and thereby adjust 
our facilities to cope with it.” 


The corner lot is located on a 
busy thoroughfare and has pulled 
| numerous prospective buyers with 
|}a minimum of effort, Mr. Madden 
explained. 

Edwards maintains a 24-hour 
| service for trucks. The factory 
| has designated the company as a 


parts depot and as a result it has | 


|}one of the most complete parts 
departments of any dealer in the 
country. It boasts the most com- 
| plete stock of trucks of any retail 
dealer in the United States with 
| every type of body available. The 
firm is often called upon to per- 
form special paint jobs or turn 
|} out special body jobs. An ex- 
ample, was a Dodge truck being 
outfitted for a moose hunter with 
a variety of accessories for the 
| carrying of his special equipment. 
Fleet accounts are wooed and 
won by trips through the plant, 
|impressing upon them the com- 
| plete stock of trucks carried and 
the inclusive facilities which are 
offered. New salesmen are imbued 
| with that enthusiasm so neces- 
| sary to successful selling, by tak- 
ing them to satisfied Dodge truck 
;owners and getting their story 
| first hand. 
| The company operates a two- 
| way communication system be- 
| tween the service and parts de- 
| partments and a similar system 
between the shop and service de- 
partments. 
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‘Wood Announces 
New Streamlined 


=| Motor Coach Unit 


DETROIT.—A_ new, stream- 
lined, motor coach designed for 
deluxe passenger service, is of- 
fered by Gar Wood Industries, 
Inc., according to H. Sydney 
Snodgrass, general manager of 
the motor coach division. The 
new rear-engined coach is de- 
signated as Mode! D. 

There are two standard types, 
the transit or suburban type 
seating 29 passengers, and the 
inter-city type seating from 22 to 
25 passengers. With the exception 
of the seating arrangement, each 
type is similar in general design 





and construction. 

The semi-elliptic, chrome-vana- 
dium steel springs are wider 
and longer, and are mounted in 
rubber. The cruising range is in- 
creased from 480 to 600 miles 
with one filling of the gasoline 
tank. 

While there is more reserve 
seating capacity, the turning 
radius is decreased for ease of 
handling. Positive-acting, hy- 
draulic brakes supplant the me- 
chanical brakes which were used 
previously. Bendix-Westinghouse 
air brakes are available as op- 
tional equipment at extra cost. 
The new 1938 coach, completely 
insulated against heat in summer 
and cold in winter, provides a 
more healthful and comfortable 
ride for the passengers. 

The acetylene-welded, tubular- 
frame unit is fabricated, as 
before, with high-carbon, chro- 
mium-manganese, 1% inch square 
steel tubing. No bolts, rivets, 
screws or wood are used. Side 
and roof panels are Nicralumin. 
Safety glass is used throughout. 
Side windows of two-piece, sliding 
design, are contained in at- 
tractive, satin-finish aluminum 
frame. Doors are vacuum-con- 
trolled. 


Winegard Named 
By Rex-Watson 


CANASTOTA, N. Y.— Edward 
W. Winegard, formerly chief en- 
gineer in charge of sales of Penn 
Yan Bodies, has been appointed 
general manager of the Rex- 
Watson Corp., it is announced 
here by Robert H. Imhofe, presi- 
dent. Lyndon S. Cornell, former- 
ly Penn Yan advertising man- 
ager, has been named assistant 
sales manager. 

Other staff additions are Ed- 
ward Ross and Carl Wirges, for- 
merly district sales managers 
for Penn Yan; S. Ross Furber, 
former district sales manager for 
Stewart Motor Corp., same posi- 
tion with Rex-Watson, and Rudd 
Bender, formerly of the Bender 
Body Co. 


N.J. Operators Advised of 


N. Y. Length Limitation 


TRENTON, N. J.—State Motor 
Vehicle Commissioner Arthur W. 
Magee has issued a bulletin here 
advising New Jersey commercial 
motor vehicle owners that New 
York state now limits the maxi- 
mum length of a combination of 
vehicles to be 50 feet, inclusive of 
load and bumpers. The law ap- 
plies to all vehicles, whether they 
be New York or foreign registra- 
tion, it was pointed out. 

The measure was said to have 
been passed about five years ago- 
with the effective date projected 
until Feb. 1 of this year so that 
all commercial vehicle owners 
would have opportunity to wear 
out or dispose of their equip- 
ment at the time the law becomes 
operative. 


ADN’s weekly estimates of car and 
truck production, appearing in the 
Wednesday “pink sheet,” were moré 
than 98 per cent cerrect compared 





with actual U. S. figures for 1936 
and the first half of 1937. 
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Reo Announces New Cab-Over-Engine Line 


AUTOMOTIVE DAILY NEWS’ TRUCK, BUS & TRAILER SECTION 


Units Offer More Space, 
Greater Beauty, Safety 


LANSING.—An entirely new 
line of cab-over-engine models, in | 
the moderate priced field, is an- | 
nounced here by Reo Motor Car 
Co. 


In addition to the usual cab-for- 
ward advantages of ideal weight 
distribution, greater load carry- 
ing space, shorter overall length 
and ease of handling in traffic, 
the new Reo cab-over-engine 
models feature appearance, 
greater accessibility, driver com- 
fort and safety. 


Weight distribution on Reo’s 
new cab-over-engine models is 
said to approximate one-third 
front and two-thirds rear, while 
on conventional trucks the front 
axle carries only 20 to 25 per cent 
of the total vehicle weight. Thus 
with a gross weight of 12,000 Ibs. 
the front axle of the Reo cab- 
over-engine truck carries 4,000 
Ibs. while the corresponding front 
end weight of a _ conventional 





(Continued from Page 11) 


couldn’t produce in time to make 
delivery demands. If the ex- 
pected increase in sales takes 
place this year the industry may 
even experience a more serious 
production bottle-neck unless 
everyone interested starts to 
work now, not next May, to get 
this business rounded up. 
* * * 


THE DAY OF the cheese box 
bus bodies seems to have heard a 
death knell in the demand by the 
school boards for greater protec- 
tion from fire and collision haz- 
ards. All-steel construction is 
being demanded by more states 
every year and this with the de- 
sire for streamlining and well- 
proportioned, good-looking bodies 
seems to tend to throw this busi- 
ness into fewer and better 
equipped shops where they have 
the engineering and the machinery 
to produce steel bodies with these 
characteristics. As the business 
centralizes and state requirements 
stiffen, the production bottle-neck 
problem will become more serious 
unless sales can be spread over a 
wider time period. 





* * * 


WHILE ON MY bus body swing | 
I dropped into the American | 
Seating Co. plant and C. B. Still-| 
well showed me the types of seats | 
they are making for both school | 
and transit buses. One of the 
features, outside of the comfor- 
table coiled spring seats, beautiful 
upholstery in all manner of fabrics 
and the strong, light construction | 
of the modern bus seat, that in- | 
terested me was that modern bus | 
seats have no projections which 
can start runs in ladies’ hose. 
With two growing daughters, that 
remark made me appreciate the | 
many things the manufacturer of | 
modern automotive products must | 
take into consideration in design- 
ing and building his product. Now 
if they could only build a comfor- | 
table seat that would prevent a | 
fleshy man’s coat from working | 
up his back as he drives, my cup 
would be filled to overflowing. 


Neb. Cities Map Plans 


To Regain Truck Routes 


SIDNEY, Neb. — Fourteen of | 
the larger towns along Highway | 
No. 30 in Nebraska will be asked 
to join Sidney in demanding 
equalization of excessive tow 
charges, license fees and taxes, 
in an effort to bring much truck- 
ing business back to Nebraska. | 

The Sidney chamber of com- 
merce declares that a number of | 
transport and trucking companies 
have begun to route their cara-| 
vans through Kansas. 


truck with the same load would 
be only 2,400 to 3,000 lbs. To pro- 
vide an ample margin of safety 
for this new 


models 
conven- 


its new cab-over-engine 
than on corresponding 
tional types. 


Reo’s new cab-over-engine 


trucks are presented in two ca- | 


pacity ranges, 13,000 to 15,000 Ibs. 
gross rating, and are equipped 
with the 228 and 268 cubic inch 
Reo Gold Crown engines. Four 
wheelbases are offered in either 
series, 105-inch for close-coupled 
tractors, 125-inch for tractor and 
dump service, 147-inch for 12-ft. 
bodies and 166-inch for 15-ft. 
bodies. 


‘ . ; ' | launched 
weight distribution | 
Reo uses heavier front axles on | 


| 


IN ADDITION TO CITED cab-forward advantages of improved 
load distribution, larger capacity, and easier handling, the new Reo 
| models feature added driver comfort and safety. In the top picture is 
| one of the smart-appearing new models. 


\erocar trailer equipped as a 
dental office and attached to a 
Dodge ear is used. The entire outfit 
the state less than $6,000. | 
commented Dr. John 


Trailer Dentistry 
SALT LAKE CITY.—The Utah 
public health service is making use 
of a completely equipped trailer to 
carry the benefits of dental aid to 


has cost 
“Very cheap,” 


the remote corners of the state. An| F. Jones, state health commissioner. 


TWELUE MONTHS OF PROFIT 
— WHEN YOU SELL FEDERALS 


| South, 
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New Coach Proves 


Good Ad Medium 


CLEVELAND. One of the 
most effective “rolling billboards” 
on the highways is the newly- 
$35,000 Southern Clip- 


per, a streamlined White motor 


| coach, brain-child of advertising- 


minded executives of Grove Lab- 
oratories at St. Louis. 

Now on a goodwill tour of the 
the Clipper was created 
effectively to advertise Grove’s 
cold remedies and to render free 
public service to communities and 
civic organizations by loaning out 
the unit’s powerful sound ampli- 
fying system. 

Streamlined body of the Clip- 
per, constructed of hand-ham- 
mered aluminum, is mounted on 
a special bus chassis built by 
White Motor Co. 


THE HANDSOMEST TRUCK ON THE ROAD 


M= dealers have joined the Federal or- 


ganization since January Ist than in any 
similar period in Federal’s history! Many of these 
are dealers who have never before sold trucks... 
but who decided to when they learned that there 
are twelve profitable months in the truck business. 
Moderate overhead: 
in “trade-ins”; the big, regular service volume: all 
these are reasons why Federal dealers find every 
month in the year a profit month. 

Why do so many dealers entering the truck 
business select the Federal franchise? Because the 
Federal franchise for twenty-seven years has been 
outstanding as a profit-maker. A quarter of a cen- 
tury of sound business management and financial 


YP ae 
aCe Be 


4anob6 
WHEELERS 


being a good factory to do 


extremely little capital tied up 


stability have earned for Federal a reputation for 


business with —a 


friendly factory. Federal Trucks have always been 
good — and are better looking than ever in 1938. 
Appearance, reputation, good advertising and 
strong merchandising make public acceptance an 
integral part of the Federal franchise. Liberal dis- 
counts make every sale a profit deal. Prospects are 
plentiful for two reasons: First, 
meet every trucking requirement; Second, the new 
Federal “FG” Man Plan which brings prospects 
and salesmen together on a new basis. 

Write or wire direct today K. M. Schaefer, Gen- 
eral Sales Manager, for complete information about 
the Federal franchise for your territory. 


43 models, one to 


FEDERAL FRUECHS 


Federal Motor Truck Company, 5870 Federal Ave., Detroit, Michigan 


LEADERS 


IN COMMERCIAL TRANSPORTATION FOR 27 YEARS 





16 


Federal Adds 16 
New Sales Points 


DETROIT.—Subsequent to the | 
announcement of the new mod- 
ernisticallysstyled Federal, K. M. 
Schaeffer, general sales manager, 
Federal Motor Truck Co., an- 


SOUND 
HEAT 


CONTROL 


Results in Better 


HEALTH and more COMFORT 


AUTOMOTIVE DAILY NEWS’ TRUCK, BUS & TRAILER SECTION 


nounces appointment of new deal- 
ers in the following key points: 

Waco, Tex., Charlotte, N. C.,, 
Springfield, Mass., Yankton, S. D., 
Atlantic City, Albany, Lansing, St. 
Louis, Stamford, Conn., Norwalk, | 
Conn., Toledo, Decatur, Ill, Dan- | 
ville, Ill., Quincy, Ill., Manitowoc, | 
Wis., Knoxville, Tenn. and Ni- | 
agara Falls, N. Y. 





| schedules, trucking companies | 


Penn Yan Bodies are Scientifically Insulated by Seaman 


HEALTH through elimination of “hot and cold” spots in 


vehicle. 


COMFORT through elimination of “extremes” in tem- 


perature. 


COMFORT and HEALTH through elimination of noises 


that jar nerves. 


TWO NEW materials have been developed for bus manu- 
facturers. Low in cost, easy in application. Supplied in 
rolls, sheets to size or diecut to shape. A letter will 


bring full particulars. 


SEAMAN 


PAPER CO. 


1333 E. MILWAUKEE AVE., DETROIT 


Suppliers of Insulating Materials to Airplane and Vehicle Body Builders 


Throughout 


the World 


|the roads when 





MTA Official 


Editorial Propaganda 


DETROIT.—An editorial ap- | 


pearing in several Michigan 


papers, during the early part of | 


February, is criticized by Don B. 
Smith, manager of the Michigan 
Trucking Assn., as “propaganda 
inspired by interests unfavorable 


| to trucking.” 


The editorial, Smith said, was 


| headed “No Sunday Trucks” and 
| read: “Wisconsin is to try an ex- 


periment in the promotion of 


safety that will be watched with | 


interest throughout the country. 


| It has a law limiting the use of 


state highways by trucks during 
the week-ends. An 
fact is that trucking concerns 


have raised no serious objections. | 


“By an arrangement of their 


generally are able to avoid using 
the week-end 
rush of traffic is on. The slow- 
ing down of their transportation 
is costly and need is recognized 
of giving drivers more rest. Some 


Michigan trucking concerns have | 
volunteered so to arrange their | 
the | 
safety regulations has made truck | 
drivers, generally, the safest mo- | 


schedules. Observance of 


tor operators on the roads, but 


DELPHI 
Body Works 


ALL-STEEL 
SCHOOL BUS 


Distributors .. . 
Write for Deal 
DELPHI, IND. 





| first order under the 1933 motor 


| gross weight from congested 


interesting | 


| the public are given the idea that 
| the Wisconsin ban applies to all 
| trucks and to all roads over the 
| week-end during the entire year. 


| that, except for those few trucks 


| equipment on the road on any 


| ganda, 
| incite 





Criticizes 


the length and reduced speed of | 
many of the trucks make them 
a traffic hindrance and thus a 
safety hazard when the highways 
are congested.” 

1934 the Wisconsin 
commission issued 


public 
its 


In 
service 


transportation act, prohibiting 
trucks of more than 6,000 pounds 


stretches of highways on Satur- 
days from 1 to 11 p. m. and Sun- 
days and holidays from 9 a. m. to 
midnight during the period from 
May 30 through Sept. 13. 


The commission has renewed 
its order each year since then and 
will undoubtedly issue a similar 
order in 1938. Wreckers, other 
emergency vehicles and trucks 
used exclusively to transport live- 
stock, milk and cream, fresh 
bakery goods, ice and newspapers 
are exempt from its provisions. 
All roads are not affected, as the 
order applies only to certain con- 
gested highways during this 
period and usually only 20 to 25 
such stretches are involved under 
this ruling. 

“Such propaganda is_ subtle,” 
Smith said, “as legislators and 


We members 


find among our 
which must roll on Sunday to 
serve the public with perishables 
such as are exempt in the Wis- 
consin ruling, truckers generally 
have no desire to keep their 


Sunday or holiday. Such propa- 
however, might possibly 
legislation that would be| 
extremely harmful to trucking 
and costly to the public gener- 








The Most Outstanding 
SCHOOL BUS BODIES 
in the Field... 


HE new Superior line of ALL-STEEL Safety School Bus Bodies for 1938 is the 


best dollar for dollar value in the field. 


Last year one out of every three school bus bodies purchased was a Superior, and 
again this year Superior will be the choice of school bus buyers throughout the 


nation. 


The 1938 Superior ALL-STEEL Safety School Bus Body . . . new in design, new in 


safety and health features, new in construction features . . . TRULY the most 


outstanding school bus body in the field. 


A Superior distributor is near you and he will gladly demonstrate the many 


advantages of Superior ALL-STEEL Safety School Bus Bodies. 


SUPERIOR ALL-STEEL SAFETY SCHOOL BUS 


MEET RIGID OF STATE 


SUPERIOR BODY COMPANY . LIMA. OHIO 


PIONEER BUILDERS 


THE MOST 


Distributors in Principal Cities 


OF 


ALL-STEEL SAFETY 


BODIES 
REQUIREMENTS 


SCHOOL BUS 


| Increase 


| the 
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Seen 
In School Bus 
Sales in 1938 


(Continued from Page 12) 
quality body builders and dis- 
tributors work in harmony with 
chassis dealers, there are 
some, principally local builders, 
who are said to cut corners to 
the detriment of both the chassis 
dealer and the chassis. 

The modern all steel school bus, 
as produced by the leading build- 
ers, is in every sense a quality 
product and is engineered to not 
only meet every road and load 
stress without throwing any un- 
due strain on any part of the 
chassis, but is also engineered 
to be as light in weight, consist- 
ent with the service it must ren- 
der, as an adequate factor of 
safety will permit. 

With approximately fifty per 
cent of the school buses pur- 
chased each year being bought 
by the school board of the dis- 
trict, county or state and this 
equipment ranging from sizes to 
carry twenty-five passengers or 
less up to sixty passengers or 
more, and with many features 
of construction regulated by 
state specifications, it is abso- 
lutely essential that the salesman 
not only make a study of the 
routes to be covered but of the 
specifications and regulations in 
force in his state. 

He should not only be able 
properly to recommend the right 
chassis to perform the haul most 
economically and_ safely, but 
should, if the buyer is a con- 
tractor, know the terms of the 
contract under which the buyer 
operates. If the passengers are 
to be grade school pupils he can 
figure weight per pupil at the 


| North Carolina standard of 71 


pounds, but if they are to be 
high school students he must 
raise this to 110 pounds per pas- 
senger. 

Specifications which are almost 
universal and which are not 
shown in the table of state speci- 
fications given in this issue, in- 
clude safety glass in all windows, 
floors sealed against exhaust 
fumes, drop windows with a glass 
protected by metal edging, and 


|to be provided with a stop that 


prevents opening more than with- 


| in 8 inches of the sill, outside gas- 


oline tank, no flexible tubing in ex- 
haust line, emergency doors to 
be operated from driver’s seat, 
power operated windshield wipers, 
and in the north, defrosters. 


‘New School Bus 





BODIES 


Seats Offered By 
American Seating 


GRAND RAPIDS.—The Ameri- 
can Seating Co. of Grand Rapids 
announces a new line of school 
bus seats that meets with all the 
requirements and regulations of 
the various states. The company 
has been identified with the 
manufacture of school desks for 
the last half century. 

The new seat features tubular 
steel construction for strength 
and light weight as well as safety 
and sanitary design. The seat is 
smoothly contoured eliminating 
possibility of tearing children’s 
clothing or injuring them in case 
of a sudden stop or jolt. The 
safety features are further carried 
out even to having the grab 
handle on the aisle corner of the 
back closed to prevent the pos- 
sibility of a sprained wrist or 
broken arm if put through the 
handle as the bus lurches or 
stops suddenly. 

The seat is basically designed 
so that with certain minor altera- 
tions it will conform to all state 
safety regulations. The new line 
rounds out the American Seating 
Co. transportation seating types 
which heretofore have included 
City Service, Inter-City Recliner 
and Suburban Non-Recliner bus 
seats. 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 
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High Tax Costs Absorbing Haulers’ Profits 


°37 Payroll Tax Levies 
Increase 903 Per Cent 


(Continued fro 


service, preparing and filing re- 
ports to comply with the regula- 
tory acts, expenses to the oper-| 
ator now necessary to attend 
permit and rate hearings, associa- 
tion meetings and conventions. 
The most outstanding increase, 
however, is in the increased cost 
of workmen’s compensation insur- 
ance and social security taxes. 

Direct operating expenses have 
also increased materially due to 
higher prices for supplies and ma- 
terials, wage increases for me- 
chanics, drivers, helpers and 
terminal labor. 

Schon points out as a typical 
example of the increases in the 


m Page 11) 


cording to their gross revenue by 
keeping accurate cost records, 
budgeting their expenses on a 
known operating cost per mile of 
their vehicles and refusing to ac- 
cept business unless the tonnage 
handled returns a fair operating 
profit. Such operators know that 
it is advantageous to give up un- 
profitable routes and they do not 
expand their deliveries beyond 
their profitable range of opera- 
tion. 

The cost-conscious and success- 
ful operators also do not allow 
the mechanical condition of their 
vehicles to run down to the point 


| Autemotive Air Brake Co., 


iF stch Appointed 
Chief Engineer 


B-W Air Brake 


PITTSBURGH. — Ellery R. 
Fitch, former research engineer 
of the Westinghouse Air Brake 
Co., has been named chief engi- 
neer of the Bendix-Westinghouse 
it is 


|} announced here by company of- 


NEWLY ANNOUNCED CUSTOM panel Studebaker one-tonner is | 


mounted on the K10 Fast-Transport chassis. 


Featured by generous | 


dimensions, the model is designed for extra capacity fast delivery | 


service. 


sults in frequent breakdowns. 
Through systematic, preventive 

maintenance they keep their ve- 

hicles in a sound operating con- 


, dition 


Loading space is 160 cubic feet. 


and are able to lengthen 
its economic mileage life. This| 
type of operator will survive this | 
critical period, Schon believes. 


ficials. 

Fitch began his career with 
Westinghouse in 1912, immediate- 
ly after his graduation from Syr- 
acuse university. 

S. Johnson jr., who has been 
Bendix-Westinghouse chief en- 
gineer, was recently named gen- 
eral engineer. 


cost items during the past four| where neglectful maintenance re- 


years to the trucker the increase 
in gasoline of 11 per cent, tires 
15 per cent, mechanics’ hourly 
rate 77 per cent, driver rates per 
mile 22 per cent, license fees and | 
mileage taxes per $100 revenue 28 | 
per cent, Michigan compensation | 
insurance per $100 revenue 261 | 
per cent, Michigan social security | 
tax per $100 payroll 122 per cent, 
federal social security tax per 
$100 payroll 100 per cent. 

The tremendous increases in| 
the last three items are especially | 
important to the trucking busi-| 
ness when it is realized that the | 
ratio of labor payroll to gross| 
revenue for the common carrier is 
43 per cent and for the retail 
parcel delivery operator is 53 per | 
cent. 

Another contributing factor to | 
the rising cost of doing business, | 
Schon points out, is found in the | 
present day labor situation. Union 
wage scales and shorter hours 
have resulted in raising the cost 
of a certain amount of work-from 
the $100 basis of 1935 up to a 
cost of $150 in 1937. On this 
basis, the three payroll tax levies 
show an increase of 50 per cent | 
more than indicated above, as per | 
example: 

Tax on work costing $100 in 
1935, $1.30. 

Tax on same work costing $150 | 
in 1937, $13.04. 

Increase for same amount of | 
work, $11.74. 

Increase in percentage, 903 per 
cent. 

With the general decline in ton- | 
nage, due to the business reces- | 
sion, and a corresponding de- 
crease in gross operating reve- 
nues, Schon further points out, 
many operators are unable to) 
meet current obligations. Unfor- 
tunately, in order to bolster up 
their gross revenue, or reduce 
their operating expenses, some 
short-sighted operators are re- 
sorting to either one or both of 
the most direct and _ shortest | 
routes to financial ruin in the 
trucking business—that of rate 
chiseling or neglectful mainte-| 
nance. 

Good operators, however, are 
able to adjust their expenses ac- 


100 Dealerships 
Added by Reo 
In Three Months 


LANSING. — More than 100 
new dealers and distributors have 
been added to the national sales| 
organization of the Reo Motor| 
Car Co. during the past three 
months, according to Frank N. 
Morgan, general sales manager. | 

In December Reo added 30 new} 
dealers and distributors; in Jan- 
uary 31, and in February 46, Mor- 
gan said. The company has also 
added new _ fully - equipped | 
branches-in Denver, Dallas and} 
St. Louis, he said. 

Reporting an encouraging pick- | 
up in truck sales, Morgan de-| 
clared that every weekly period | 
since mid-February has shown an | 
increase in business over the pre- | 
vious week. 


CHEVROLET TRUCKS 
Fit 9 Jobs out of 1O 


Chevrolet dealers, because of the wide range of Chev- The traditional economy of the Chevrolet truck—in 





rolet truck models, are in a position to supply equip- first cost, in operating cost, in long life—is the natural 


ment exactly suited to the needs of the innumerable result of the Chevrolet policy of building trucks to 


trades, industries, and vocations that use trucks of less supply the greatest market. 
than two-tons rated capacity. 
Mass Production for the Mass Market 


Actually, 91 per cent of all the trucks sold in the , 
Permits Highest Quality at Low Cost 


United States are in the less-than-two-tons class. 
Within that class, Chevrolet offers trucks of five differ- Manufacturing economies gained through high-quantity 


ent capacity ratings—Light Delivery, Half-Ton, Three- production enable Chevrolet to build extra value into 


Quarter-Ton, One-Ton, and One-and-a-Half-Ton—a every truck, in superior design, highest quality materials, 


truck for every purpose within the field that com- and painstaking workmanship, to assure extra 


/ CHEVROLET/ 
prises 91 per cent of the truck market today. pes LET / service to the truck user. 


MICHIGAN 





CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, 





National 1933 Sehool Bus Specifications 


States with 
Bus Specifications 
Chassis Weight 


per Pupil 


California .... 


‘Z | Grade Ability 
Required 
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% of Body Ahead 

of Rear Axle 

Speed Governed 

at Miles per Hour 
Require Power Brakes 


Z | Min. Pass. Capacity 


| B 


| 


| 2 





Colorado 





Connecticut. . 





20 M.P.H. 





N.S. 














IN.S./A. or W.|N.S. 


Heater Type 
Body Material 
Seating 


N.S. 
T.JA. or W.| 


N.S. 








N.S./A. or W. 





New Jersey... 


New York.... 








Le 


FF. or 
S.|Comp.| F.S. 
—— | — 
bs 
F.F. or 


¥2.* 


W. 
We N.S. 


N.S. 


W. 





70% 








64-75% 








Ww. s..| FF. | 13° 


| 
N.S. |N.S 





66746 % 


NS. 











6626% | : 
60% | 
NS. 


N.S. 


IN.S. LS.E. 








NS. [N.S.) A. NSS. 


3000 Ib.|N.S. 











N.S. |N.S. 





N.S.—NOT SPECIFIED 


Chassis Weight 


G.V.—Mfgs. Gross Vehicle Rating 
100—100 pounds per passenger 


N.S.—Not Specified 
Grade Ability 


3%-20—3% grade at 20 M.P.H. 


3% F.—3% grade with full load in 


high gear 


A—Adequate power guaranteed 


C.—COUNTY SCHOOL SUPT. 


Frame 


O.P.—One piece 


O.P.S.—One piece straight frame 
O.P.X.—One piece with no splice 
forward of rear spring hanger. 

S.—Spliced frame allowed. 

Exhaust 

B.—Beyond end of body 

E—At end of body 

3”—3” beyond end of body 

Brakes 

1.8.E.—Independent 
emergency 

I.S.E.4—Independent service and 
4-wheel emergency 


and 


service 


NHUC Publishes ’38 Edition 


Truck, Trailer State Laws 


WASHINGTON. — The day of | permit this type of train on thei» 


the truck train with its truck and | roads. 


two four-wheel trailers has prac- | 


Twenty-six states have barred 


tically vanished in America, it is| the truck hauling a semi-trailer 
evident from state laws listed in| and four-wheeler and four states, 
the 1938 edition of the state re-| Alabama, Connecticut, Kentucky 
strictions on motor vehicle sizes| and South Carolina, have com- 
and weights as just issued here| pletely barred the four-wheeler 


by the National Highway Users’ | trailer. 
Conference. Only 10 states will| tically barred the four-wheel | 


HAVE YOU SEEN THE OUTSTANDING 
SCHOOL BUS VALUE FOR 1938? 


IT’S THE NEW UNION CITY BUS! 


WE INVITE COMPARISON AND SHALL APPRECIATE AN 
OPPORTUNITY TO ARRANGE A DEMONSTRATION FOR YOU 


UNION CITY BODY COMPANY, INC., UNION CITY, IND. 


Massachusetts has prac- | 





40% | 
FF. | 


W. 
W. 


FF.| NS 


Space per Pass. 


| 12°-13"| N.S 


13”-15"| 60 
13°-15" 
13” 

| 13"-15" 
13°-1 


3.|Comp.| 8.S.* | B.P. 


N.S. 


Max. Pass. 


Capacity 
Inside Body 


Height Min. 


L.S 


S. | or RIN. 


R. IN. 


ly 
| N 
| 


N.S. | 60” 


N.S. 


60” 


60” 


Y 
N.S 


Yes| 
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Height of 
Sign Letters 


‘Signal Devices 
|| Required 
Hand Axe 


Z 


| tm 


— Color 

> | Specified 
7, 

vp 


S.| N.S. | 


g.| A. 





es| R. 


o| R. 
es R. 


S.| A. 





R. & 
| F.A. 


R. 


R. 





5” 


55 | 60” 


66” 





B.P. 


N.S./N.S. 


Yes Yes! 








Yes|N.S.|N.S. 





66” | 


65” 





Yes|N.S./N.S. 


Yes|N.S.|N.S.|N.S.IN.S. 











| 


N.S. 
| N.S. 





| F.S.* | 12”-16" 


10’-14"| N.S. 


S.L.| Yes 


| Yes 











Yes| N.S.) Yes|N.S. 





N.S./N.S.| 2 





FF.* 


13” 


N.S. N.S. | N.S. 


13”-15" 


65” | 12” 





12" 


60” 








Yes} Yes|N.S.|N.S. 


Yes 
Yes|N. 





fes|N.S. 





























19” 





NS. | NS. | 


F.W.B.—Four wheel brakes 
A.—Approved adequate 


A.—APPROVED ADEQUATE 


Springs 
B.T.—Bus Type 


258.—Two stage 


Heater 
A.—Air allowed 
W.—Water only 


trailer by putting a capacity 
limit of 1,000 pounds or less on 
this type of vehicle. 


Study of the charts in the book, 
which gives the legal limits on 
all truck widths, heights, lengths 
and weights per axle or inch of 
tire width, the only chart which 
shows the majority of the states 
agreeing on any one dimension is 
the one showing permissible 
widths. Here only four states 
are out of line with the standard 
of 96 inches. Florida, except on 
trucks for hire, allows only 84 
inches, South Carolina allows only 
90 inches, while Connecticut and 
Rhode Island allow 102 inches of 
body width. 


Thus on the subject of body 
width alone, two states make it 
impossible for the truck builder 
to build a standard width job or 
for the operator to take his legal 
truck from Michigan and go 
through these states. 

From the standpoint of legal 
length, 18 states vary from the 
lengths of 33 and 35 feet which 
dominate the majority. Kentucky 
is the worst offender in this re- 
gard, having passed a law that 
makes illegal all trucks over 26% 
feet. Tennessee trots right behind 
with a length limit of 27 feet, 
while Massachusetts and New 

















N.S. |N.S.|N.S. 


Body Material 
S.—AIl steel 
Comp.—Composition 
Seating 
F.F.—Forward facing only 
F.F.S.—For. face center, long side 
X.—No straddle board 

Coil springs in seats 
SS—Longitudinal seats only 
Front door 
2 P.F.—Two piece folding 
M.S.—Mfg. specifications 
B.P.—To blue print 


Jersey hold all single unit bodies 
to 28 feet. 

Study of the book indicates 
strongly that the truck manufac- 
turer and the inter-city hauler 
are both handicapped greatly in 
their endeavor to give America 
low cost freight transportation. 
The truck manufacturer cannot 
possibly build bodies, especially 


No |N.S.|N.S. 


A. 
NS. 


Ventilator 

A.—Adequate approved 

R.—Roof type 

B.T.—Bus type f 
A.I.—Adequate indirect ventilation 


Height of sign 
t—Can be read at 200 feet 


Sedan allowed 
C.—Yes on approval of commission 
~ or county school supt. 
Rhode Island—Specifications not re- 
ceived in time. 


in the larger sized vehicles, to any 
standard that will be legal in all 
states because there are no stand- 
ards which agree. The hauler is 
in a worse position, from a stand- 
ardization standpoint, as _ his 
bodies must conform to the size 
most profitable to operate in his 
home state. 





Send for Your New 1938 
HOOF GOVERNOR MANUAL 


Ue A ed 


@ The new 64-page 1938 Hoof Governor Manual is a 


regular text book of governor performance. 


your copy today. Be famili 


Send for 


ar with the important possi- 


bilities for safety and lower maintenance costs, only 


possible with Hoof Cantil 


ever Governors. There is a 


As CAL eMac h ite sei tke 


HOOF 


PRODUCTS COMPANY 


Cantilever Governors 


166 N. Franklin Street 


Chicago, Illinois 
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GMC Announces New Streamlined Semi- Trailer 
Oval Front Steel Body 


Has Pullman Type Root 


PONTIAC.—Designed to keep 
pace with modern streamstyled 
truck and tractor units, a new 
GMC trailer body is announced 
by General Motors Truck & Coach 
division of Yellow Truck & Coach 
Mfg. Co. 

This new GMC trailer body is 
not only streamlined to accent the 
flowing contours of the tractor 
cab, but it also is more sturdily 
built than its predecessor and 
at the same time is said to be 
more attractive and more prac- 
tical than any similar units ever 
offered. 

The basis of the construction 
is an all pressed steel framework 
which has reinforcing corner 
angles at vital points for added 
strength. Built in sizes ranging 
from six to 15 tons capacity, the 
new GMC trailer body is of 


New Ford Manual 
Outlines Special 
Equipment Needs 


DETROIT. — Ouflining the 
trucking problems which may be 
met with Ford V-8 units in com- 
bination with special equipment, 
a new manual issued by the Sales 
Development Corp. here is de- 
signed to provide Ford dealers, 
salesmen and users with essential 
information about the practical 
application of special equipment 
to Ford units in the main busi- 
ness classifications. 


Highly interesting feature of 
this year’s book is the manner in 
which the author has handled the 
subject of how to fit the truck 
to the job, by the use of gear 
reduction and extra axle conver- 
sions as well as the manner in 
which the proper model truck 
with the proper body is outlined 
for twenty-seven major vocations. 
This data cannot help but be of 
considerable aid and value to the 
salesman who has had little or 
no transportation engineering 
training. Advertisements by the 
makers give the Ford truck 
salesmen full data on practically 
all types of special equipment 
offered to help fit the truck 
chassis to its hauling job. 


One section of the book out- 
lines a simple procedure for de- 
termining which Ford model 
should be used and the equip- 
ment needed. 

The procedure is as follows: 


Set down the basis requirements 
—(a) weight of payload, (b) na- 
ture of load, (c) performance 
demanded of truck, (d) what 
schedules are required, if any, 
(e) what type and size of bodies, 
—then determine what type of 
auxiliary power is needed to do 
the job,—(f) estimate the gross 
vehicle weight, (g) determine 
what grade the loaded truck will 
climb, (h) determine speed on 
grades and level when loaded, 
and (i) specify the special equip- 
ment. 


The brochure offers typical ex- 


amples which might be encoun- 
tered by salesmen in an average 
day and illustrates the means of 
solving the problems resulting 
therefrom. One section outlines 
suggested special equipment for 
various vocational uses. 


U.S. Buys Trucks 


WASHINGTON.—The war de- 
partment has bought $156,465 worth 
of trucks from the Fargo Motor 
Corp., of Detroit, it was announced 
this week. Other government pur- 
chases of motor vehicles announced 
are $55,633 worth of sedans from 
the Steuart Motor Co., this city, by 
the justice department; $21,772 
worth of automobiles from General 
Motors, by the agriculture depart- 
ment, and $18,161 worth of wreck- 
ing trucks from the Corbitt Co., 
Henderson, S. C., by the war depart- 
ment. 





lighter weight despite its greater 
strength and durability. The re- 
sultant greater payload carried 
in comparison with total gross 
weight is said to mark the body 
as the most economical transpor- 
tation unit of its type ever offered 
by GMC. 

With an oval front, the Pull- 
man-type roof of the body har- 
monizes with the general stream- 
line design of the GMC or mod- 
ern tractors of other makes; thus 
combining to form a matched 
unit unlike any other tractor- 
trailer combination seen on the 
modern highway. 

The new body is fitted with an 
all-steel, close-fitting, no-gap tail 
gate attached with a continuous 
hinge extending from one side of 
the body to the other. Doors 
above the gate swing open fully 
and fasten against the sides of 
the body to facilitate loading and 
unloading. 


General appearance of the new 
GMC body is enhanced by a 
double-line belt moulding and a 
single-line top moulding which 
blends into the oval front end 
and where four additional mould- 
ings are incorporated to complete 
the streamstyled appearance. The 
standard body is equipped with 
road lights approved by the Inter- 
state Commerce Commission, and 
— to any standard GMC 
color. 


Especially suitable for over the 
highway freight hauling, the body 
is adapted to a straight frame or 
drop frame design of trailer, and, 
if desired, fenders and drop skirt- 
ing may be added for further im- 
proved appearance. The body is 
available in either standard or 
refrigerator type construction. 


Truck or Road? 

From Michigan Trucking 
News, Kebruary, 1938: 

“Automotive Daily News 
in its Truck Section of Jan. 
29 presents an editorial on 
the subject which is not 
only timely but also exposes 
the fallacies of earlier rea- 
soning expressed by pro- 
ponents of the grade regu- 
lation problem. Taking its 
cue from some of the pa- 
pers read at the American 
Road Builders’ Convention 
at Cleveland last month, 
the editorial asks a perti- 
nent question — ‘Is it the 
truck or the road which 
causes the hazard?’ 

“The discussion is so 
pointed and opens such a 
new field of thought on the 
subject that, with their per- 
mission, we are reprinting 
it in full. Every truck op- 
erator in Michigan should 
study it carefully and pre- 
pare himself to discuss this 
matter intelligently before 
it becomes a general issue, 
as it most likely will very 
soon.” 


N. Y. City Buys 200 New 


Heavy-Duty Autocars 
ARDMORE, Pa.—Sale of 200 
heavy duty Autocars to the de- 
partment of sanitation of the city 
of New York is reported by Rob- 
ert P. Page jr., president of the 
Autocar Co. The trucks will be 
equipped with a new style of fully 
enclosed bodies which will be 
built to meet specifications and 
design developed by the engineers 
of New York’s sanitation depart- 
ment. 


Choose Display Spot 
LANSING.—Michigan Trailer Co., 
organized as a national clearance 
house for coach trailers, has estab- 
lished a sales display at Long’s 
Trailer Camp, midway between Lan- 
sing and Charlotte. 





SE ERO LER 


BUILT PRIMARILY FOR HIGHWAY HAULING this new GMC 
streamstyled van type semi-trailer is said to harmonize in it’s body 
lines with modern motor truck design. 


New Bus Added 
To Fitzjohn Line 


MUSKEGON, Mich. — Expan- 
sion of activity to include pro- 
duction of a complete bus is 
announced here by the Fitzjohn 
Body Co. The new bus is a 24-29 
passenger dural chassisless coach 
for intercity service, of welded 
and riveted construction and 
powered by a Chevrolet engine. 

The substructure to which the 
axles and running gear are at- 
tached is of steel sections elec- 
trically welded together; the re- 
mainder of the coach is of dura- 
luminum. Extrusions and cast- 





Sale Ordered 


DETROIT.—Eastern Michigan 
Trucking Co. has been ordered by 
federal court here to cease operating 
Part of 


about 250 of its trucks. 


ings of the light-weight metal are 
used for posts, carlines, carline 
heels, window sills and other 
parts. Exterior paneling is of 
aluminum alloy sheet. Headroom 
is 72 inches. 


equity receivership proceedings 
against Eastern Michigan Railway, 
owners of the company, the order 
directed the sale of all the trucking 
firm’s assets because of steadily de- 
clining revenue. 


OPERATORS EVERYWHERE PRAISE 


NEW Heavy-Duty WHITES for 
INTER-CITY HAULING 


@ Fleet operators the nation over have been quick to realize the exceptional 
values offered by the new White Models 750 (truck) and 750T (tractor). 


Using a newly developed 362 cu. in. engine, with many exclusive features, 
these new White Heavy Duties have established a new ratio of power to 
weight, combining brilliant performance with remarkable economy. They 
have proved their ability to meet all operating demands, regardless of road 
or load conditions . . . setting a new standard for handling maximum payloads 
with minimum chassis weight. 


Rated in the 414-8 ton field; standard wheelbase 136”; optional wheelbases 
up to 226”; available either as a truck or tractor, with either a single or 
double reduction rear axle. 
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See the new White Heavy Duties at your White 


i 


This 750T makes 1600-mile weekly runs through 
the Berkshire Hills for Berkshire-New York 
Overnight Express of Great Barrington, Mass. 


Horton Motor Lines, Charlotte, has long been 
known as a transportation leader in the South. 
Placed on a run between Charlotte and Greens- 
boro, this 750T covered the 101 mile trip in net 
driving time of 2 hrs., 26 min.; averaged 41.9 
m.p.h.; carried 12,340 lbs. payload; with up- 


URS) 
FAST DEROWE - 
2 se - grades averaging between 2% and 6%. Return- 
ing, it bettered Horton’s previous record of 3 

hours flat; carrying 24,308 lbs. payload in net 

driving time of 2 hours, 33 minutes; averaged 

5.28 miles per gallon of gas; consumed no oil. 


W. J. Dillner, of W. J. Dillner Transfer & 
Storage Co., Pittsburgh says, “We take particu- 
lar pride in our White Model 750 which is doing 
a splendid job on a 60 mile run each way, 
cutting down one hour’s time under our pre- 
vious operation. It combines practical efficiency 
and economical operation.” 


Branch or Dealer or write 


THE WHITE MOTOR COMPANY, Cleveland 
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NEW COMMERCIAL CAR REGISTRATIONS 


*Wisconsin Estimated by ADN 


Chris 
Sinsabaugh 


(Continued from Page 1) 


counting not only the Clipper but 
his other models as well, will 
come close to 7,500 units. Of this 
total 2,500 will be clippers, if he 
has boxed his compass according 
to Hoyle. 

* + *# 

WHEN WILSON made his com- 
mitments for material last De- 
cember, comparatively calm seas 
led him to order enough materials 
for 60,000 units, bought at prices 
much lower than present ones. 
That was one time he missed his 
guess, for up to now he has been 
able to turn out just about 30,000 
Willys-Overlands. But with the 
Clipper coming into the picture, 
he’s looking for a turn in the tide. 
The plant is now running four 
days a week and the Clipper is 
putting 600 more men on the pay- 
rolls, bringing the total up to 
2,100, not counting the field and 
office forces. 

“ * * 

COWLING, new on his vice- 
presidential job, which he took 
over the first of March, finds that 
while the company’s export busi- 
ness has suffered of late because 
of war scares, it ought to be much 
better next month, looking for an 
up to 50 per cent of what it is now. 
Domestically, his dealer body is 
reported in excellent shape with 
floor stocks remarkably low— 
about two cars per dealer on the 
average. Used cars are moving 
well and with the exception of a 
couple of areas, it is no problem 
at all. 

e . ” 

PAUL HOFFMAN, Studebaker 
president, has been very much in 
the public eye this week. The 
limelight turned his way on Tues- 
day when the current issue of 
the Saturday Evening Post came 
out, carrying as its feature article 
ghost-written for Hoffman and 
jointly by-lined, analyzing safety 
movements and doing some fine 
predicting as to the future. I 
recommend the article to the 
growing army of American citi- 
zens who believe that “something 
should be done about it,” mean- 
ing cutting down traffic acci- 
dents. And Hoffman has several 
mighty good suggestions which 
should be given consideration, 
even if it costs a billion or so to 
put them into operation. 


Then the CIT Foundation, 
backed by the well-known finance 
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DRASTIC NEW WEIGHT LIMITS 


Recent court decisions limiting 
gross weights of trucks and buses 
sharply penalize needless dead- 
weight in materials. On a new 
series of 36-passenger buses, the 
White Motor Company eliminates 
more than a ton by using an all- 
aluminum body mounted on a 
strong alloy steel chassis of light 
weight Yoloy. Yoloy steel, de- 
veloped by the Youngstown Sheet 
& Tube Co., utilizes Nickel to 
achieve high tensile strength and 
toughness. Automotive engineers 
were first to prove that depend- 
able, Nickel alloy steel in engine, 
axles and chassis reduced pas- 
senger car operating costs. Much 
progress is being made now in 
reducing operating costs of trucks 
and buses by more liberal use 

of Nickel alloy 

steels. 
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company of those initials, gave 
him a $5,000 cash award for his 
efforts in the cause of highway 
safety. 

And to make it a three-bagger, 


| turn to ADN’s letter box on page 


4 and read “I Do Not Choose to 
Run”—Paul Hoffman declining to 
run for the presidency of the 
United States, despite his nomina- 
tion for the job by “A Word in 
Edgewise,” issue of March 5. 

* * a 


AND ON Thursday night, when 
I went to the cinema to see ‘‘Wells 
Fargo” I ran into more Stude- 
baker, for the play featured Hang- 
town, Calif., and in the picture I 
saw a replica of the Studebaker 
blacksmith shop, set up in ’49 by 
John M. Studebaker, which 
hatched $8,000 worth of golden 
eggs which eventually became the 
nest eggs that hatched the pres- 
ent Studebaker Corp. and its pre- 
decessors. John M. has the sense 
to go in for building wagons and 
buggies instead of digging for 
gold and when he returned home 
five years later he had enough 
in his poke to carry on. 

Es * * 


TEN YEARS ago Henry Ewald, 
who even then was handling 
Chevrolet’s advertising account, 
thought he ought to have some 
practical knowledge of dealer op- 
erations so he could intelligently 
direct advertising policies. So he 
dug into his jeans and set up the 
Mack-Gratiot Co. in Detroit and 
made it his guinea pig. He must 
have been a dealer at heart, for 
in the decade he has made four 
major expansions in the agency 
and now it is one of the largest 
Chevrolet operations in the De- 
troit area. And to show he appre- 
ciates loyalty and good work, he 
threw a party Tuesday night for 
the staff and rewarded four of 
them who had been with the com- 
pany since its start. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world. 
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NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
Ark.. Calif., Ga., Ia., La. and Mich. registrations for February are included in totals but are withheld owing to space limitations. These states will appear Wednesday, Mar. 30. 
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Passenger Car Registrations 


January, plus 38 States for February 


Feb. 
(38 States) 


. 19,152 2 
20,369 
9,674 
6,034 
4,612 
4,252 
3,851 
2,125 
2,174 
2,047 
1,581 
1,703 
1,418 
1,013 


Feb. 
Pos. 


MAKE 
Chevrolet 
Plymouth 


Dodge 
Pontiac 
Oldsmobile 
Chrysler 
Packard 
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De Soto 
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1! 


1937 
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109,889 
77,268 
70,206 
19,591 
35,864 
22,470 
20,007 
10,408 
10,942 
13,534 
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8,098 
7,326 
4,350 
2,947 
5,026 
1,607 
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54,448 
22,531 
42,972 
2,256 
23,401 
10,629 
9,398 
4,386 
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1,448 
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55,441 
54,737 
27,234 
17,335 
12,463 
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10,609 
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4,400 
4,242 
2,902 
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2,125 
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Used Car Index 


The average used car 
prices, taken from the Used 
Car Selling Prices chart 
appearing in ADN’s Pink 
Sheet weekly, shows the 
following for weeks ended: 

Low 
$496 
March 12 493 

The average prices cover 
all makes and models, from 
all cities listed in ADN’s 
chart. 


Fee Bill Passed 


LITTLE ROCK, Ark.—The state 
house has passed Senator Joe 
Kimzy’s bill, already passed by the 
senate, to provide for gradual re- 
duction in automobile license fees, 
over a period of 10 years, as car 
registrations increase. The bill calls 
for establishment of 1937 registra- 
tions and collections as a base, and 
as registrations increase, the revenue 
department would decrease costs of 
all licenses to equal the 1987 rev- 
enues. 


*Wisconsin Estimated by ADN 
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Hoffman Wins 
CIT Award for 
Safety Efforts 


NEW YORK.—In recognition of 
his leadership nationally in the 
field of traffic safety during 1937, 
Paul G. Hoff- 
man, president 
of the Stude- 
baker Corp. and 
the Automotive 
Safety Founda- 
tion, Wednesday 
was formally 
presented with 
the $5,000 an- 
nual grand 
award of the 
CIT Safety 
Foundation at a 
dinner at the 
Waldorf-Astoria hotel. 

B. E. Hutchinson, chairman of 
the board of the Plymouth Motor 
Corp., accepted the Foundation’s 
bronze plaque awarded Plymouth 
for the best institutional motion 
picture film on traffic safety. The 
film, entitled “The Chance to 
Lose,” was selected for this 
honor. 

The citation accompanying the 


P. G. Hoffman 


| grand award was as follows: 


“To Paul Gray Hoffman—whose 
many years of service to the 
cause of street and highway traf- 


| fic safety have been an inspira- 


tion to the entire automotive in- 


| dustry, and whose work and guid- 


ance brought into being during 
1937, the Automotive Safety 
Foundation—the CIT Safety 
Foundation makes its 1937 Grand 
Award of $5,000. 

“Through Mr. Hoffman’s untir- 
ing efforts the safety committee 
of the Automobile Manufacturers’ 
Assn. was organized in 1935, 
which, under his leadership, was 
able to enlist the material as well 
as the moral support of the indus- 
try. In 1937 the work of this com- 
mittee crystallized into a definite 
organization, with a long range 
plan and purpose, based upon a 
rational and realistic approach 
toward the problem of street and 
highway safety. Under the direc- 
tion of Mr. Hoffman, the Automo- 
tive Safety Foundation has been 
able to encourage, support finan- 
cially and integrate many worthy 
traffic safety activities of national 
organizations coping with this 
problem. 

“During the 20 years that Mr. 
Hoffman has been active in safety 
endeavors, he has won the re- 
spect and admiration of public 


| officials, the press, and the public, 


as well as those directly con- 
cerned in safety work, for the 
manner in which he has given so 
freely and constructively of his 
time and means to the promotion 
of street and highway traffic 
safety.” 

Arthur O. Dietz, president of 
the CIT Corp. and a trustee of 
the CIT Safety Foundation, pre- 
sented the grand award to Hoff- 
man, which was broadcast over a 





8098} 5026) 618 428690 


nation-wide radio network. 
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Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold *Wisconsin Estimated by ADN 
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GRAHAM Announces a new source of profit 


for progressive automobile and farm implement dealers 


THE NEW 


GRAHAM-BRADLEY TRACTOR 


Plus ... an old established line of 


GRAHAM-BRADLEY | Farm IMPLEMENTS ... in addition to the 


TRACTOR FEATURES 


SIX-CYLINDER ENGINE—High 
compression, triple-sealed for long life. 


COMPLETE EQUIPMENT —Self- 
starter, generator, battery, cam and 
lever steering, adjustable headlights, 
adjustable fenders, pneumatic tires. 


POWER — Pulls two 16” plows or 
three 14” plows. Designed for extra 
“lugging” power at low speeds. 


ADAPTABILITY — Better power for 
all types of farm work. All-purpose 
adjustable draw-bar. Power take-off. 
Belt pulley. Adjustable tread widths. 
Liquid tire ballast for extra traction. 
Speeds from 2 to 20 m.p.h. Plows 1% 
acres per hour. 


COMFORT — Spring cushion driver’s 

seat. Unobstructed vision. Easy 

steering. 

ECONOMY —Has demonstrated its 

economy in open plowing contests. 

BOTH ROW CROP AND 4-WHEEL 
TYPES AVAILABLE 


Sensationally Styled 1938 Graham Cars! 


We are now ready to appoint dealers, in cer- 
tain territories, to handle the distribution of 
the new Graham-Bradley farm tractor and 
an old established line of high quality farm 
implements. Under the plan of distribution, 
the tractor and implement line can _ be 
handled in conjunction with the Graham 


passenger car line or separate from it. 


The addition of the GRAHAM-BRADLEY 
TRACTOR and implements to your present 


line of ears will give you added sources of 


income with little added overhead. You have 
a multiple profit opportunity selling to the 
prosperous farm market. Instead of one 
selling season, you have several. 


For additional information regarding the 
GRAHAM - BRADLEY TRACTOR FRAN. 
CHISE, its profit possibilities, and the ter- 
ritories available, don’t delay—write or wire 
us today. 


Some fine sales territories for the sensa- 
tionally styled 1938 GRAHAM CAR, official 


U. S. Economy Champion, are also available. 


) GRAHAM-PAIGE MOTORS CORP. 


3505 W. WARREN AVE. 


DETROIT, MICHIGAN 





It takes more 
than a piece 
of paper to 


make money 


HAT is a dollar bill worth? Intrinsically, little or nothing — 
just a piece of green paper. It is what’s behind it that makes 
it worth the dollar. 

The same is true of an agreement between a motor car manu- 
facturer and its dealers. It’s what’s behind it that rings the cash 
register. You can have the best and fairest agreement in the world 
—but it won’t make you a nickel unless you have something to 
back it up. 

What’s behind this new Dodge dealer agreement that is the 
talk of the industry today? 


Plenty! Let’s take a look: 

1. DODGE CARS—for years the fastest-selling cars outside the 
lowest-priced three. Dodge has consistently made more money 
for its dealers, over the years, than any other single make! 

2. DODGE TRUCKS—for which there is a greater demand 
than for many well-known makes of passenger cars! 

3. PLYMOUTH CARS—only 10 years old—but look where 
Plymouth is today! Plymouth’s growth from sales of 24,000 in 
1928 to approximately halfa million in 1937 has been sensational! 


...not one, but three great lines—all selling in the big 
volume brackets where the real money is made! Noother 
agreement in the industry gives you a setup like this! 

4. A potential service and parts volume that is second to none in 
the business—a volume that is generated by not one or two— 
but three lines! 


5. A reputation for Dependability that is the exc/usive property . 
of every Dodge dealer. For 24 years Dodge has been building 
a reputation for dependable products and dependable dealing 
that is today greater than ever. This reputation belongs to 
Dodge dealers just as much as it does to Dodge itself. And it’s 
something that no one else in the industry can offer you! 


...That’s what stands behind this new Dodge agreement. As for 
the agreement itself, it puts the dealer on a fairer basis than ever 
before—in his relationship with the factory, and with other Dodge 
dealers as well. Dealers say that if they had written their own 
ticket, they couldn’t have given themselves a better break! 


Yes sir—it takes more than a piece of paper to make money!) 
Dodge gives you what it takes! : 
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